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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Idaho’s domestic tourism
business in 2021.

Base: 2021 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Idaho, the following sample was achieved in 2021:

¢ &

Overnight Base Size Day Base Size

1,623 776

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Size of the Idaho Travel Market

Base: 2021 Person-Trips

Total Size of Idaho 2021 Domestic Travel Market

Total Person-Trips

37.0 Million

| +4.5% vs. 2019 |

u Day
60% 22.2 Million

m Overnight
40% 14.8 Million

Total Expenditures for Idaho 2021 Domestic Travel Market

Total Spending
$ 3.7 Billion

| +9.5% vs. 2019 |

u Day
37%

m Overnight
63%

$1.4 Billion

$2.3 Billion
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Size and Structure of Idaho's Domestic Travel Market
Base: 2021 Overnight Person-Trips

Overnight Trips to Idaho Size of Idaho Overnight Travel Market - Adults vs. Children

Total Overnight Person-Trips

14.8 Million

20
W Adults
67% 10.0 Million
14.8
15 143 m Children
33% 4.8 Million
é 10 finnnnnonaonnnonnnnonuEAanooERAOROonORORONENARONOOREAnOpERAoOoEAnAnonOAonoaOn . r-.m,. rrrrrrr . nnononnomonoEROEoNNRoROnEEAROEONORONOEANOEONRNOONARONOEARORONORANEEAREOEAERAEOnAEAl
S Past Visitation to Ildaho
4 )
: 84% of overnight travelers to Idaho
0 ..
are repeat visitors
0 .
5019 - 65% o_f 9vern|ght tr?velers to Idaho had
visited before in the past 12
months
. J
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Idaho’s Overnight Trip Expenditures

Base: 2021 Overnight Person-Trips

Domestic Overnight Expenditures - by Sector

vs. 2019
) m Lodging 39Y% $906 Million +19.4%

Total Spending ’
$ 2348 Bl"lon m Transportation at Destination 14% $329 Million +8.6%
m Restaurant Food & Beverage 25%, $581 Million +4.0%

| +112%vs. 2019 |

m Retail Purchase 12% $283 Million +10.9%
m Recreation/Entertainment 1% $249 Million +6.1%

Average Per Person Expenditures on Domestic Overnight Trips - by Sector

[Average Per Person: $ 158]

| 2019:$148 |
$75
' $61
$50
$39
22
$25 S $19 $17
%0 Lodging Restaurant | Transportation ' Retail ' Recreation/ | ‘
food & at Destination Purchase Sightseeing/ LOHgWOOdS
beverage Entertainment




Idaho's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Main Purpose of Trip

e o 33%

[}
AW Visiting friends/ relatives

14%

Visiting friends/ relatives

Hi-i Touring ﬂ
13% 3%
‘ Outdoors Conference/
Convention
6%
Eil City trip ®
- ry -
6% -
P Special event 4%
Other business trip
B ..
@ Casino

W

Resort

3%
* Theme park

%

a5
4%

Business-Leisure

Main Purpose of Leisure Trip

l Idaho W U.S. Norm

. _ 14%
TS N 1%
(s]

13%

Outdoors . oo,

I
K

B
I o

I

I 5o

Il s+
B 5%

City trip

Special event

Casino

Resort

P~ 7. - 1 - ] - |

0% 10% 20% 30%

I 537
Iy 42

40% 50%
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Structure of the U.S. and Idaho Overnight Travel Market

Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Idaho Overnight Trips

| Visiting friends/relatives 42% W Visiting friends/relatives 33%

[ | Marketable 48% B Marketable 56%
[ | Business 6% W Business 7%
[ | Business-leisure 4% B Business-leisure 4%

Lengwoods




Idaho's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
Idaho 16% | | | 3'
Salt Lake City, ID/UT 8%
California 9%
Washington 8% . |
Utah 7% g |
NewYork 5% o vr v |
Seattle-Tacoma, WA _ 4%
Season of Trip Idaho Falls-Pocatello, ID _ 3%
Jan - Mar Apr - Jun Total Overnight Person-Trips : -~ |
22% 27% Portland, OR _ 3%
: \
Jul - Sep Oct - Dec 0% 2% 4% 6% 8% 10%
29% 23%
\ y

Lengwoods




Idaho's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Idaho

H Idaho B U.S. Norm
1 night 37%

1
, N -
| |
] |
I - 2nighis _21%
R - f
| H f—
| 7
O O O O B S S N
4 N ¢  sdnigns -
- .

I s -

5-6 nights

8%

of each trip was
67% spent within the

7+ nights 9% destination
15% 20% 25% 30% 0% 5% 10%  15%  20%  25%  30%  35% 40%
Idaho U.S. Norm Average number 2019 Average
5.0 3.9 of nights Nights
] o 3.4 3.6
Average Nights Average Nights
L@‘ngwo‘ws




Idaho's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

N Adults B Children l Idaho B U.S. Norm

Just myself / traveled alone
() (
\/ » Total

L 0% 5% 10% 15% 20% 25%
36 . S—

Composition of Immediate Travel Party

Average number of people l Idaho B U.S. Norm

spouse/partncr | -

U.S. Norm

child(rer) | e <%
( ) ) . _ o
,,,z, NS Parent(s) E— 13% o
J ‘ Total
7%
! J \J Other relative(s) ‘m °

™

Average number of people

I —U 2 " 9 Friend S)J-sl/z%

- 0,
i , Business associate(s) g 55,02

D b
0% 10% 20% 30% 40% 50% 60% 70%

Lengwoods




Idaho's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

1 ) l Idaho B U.S. Norm

Plane - EZ 22% M [
Rental car a -25% L o D

: o Online Taxi Service I 6%
Online taxi service - B o I -

- T R 0%

- EX o | I -

Motoreycle. | 11

) %
- I - e Camper, RV | —

Camper / RV Q

- B 0 ———

Train 17% % L pm

- ' —T

Motorcycle - 7% { 6% Bus I 1%

e

B © .- S o IR

us

| O
- 5% | Taxi Cab [ 2%

Z3 12% 5%
Ship / boat - ) —T

‘ Ship/Boat I s

— Lengwoods
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Idaho: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning
B Idaho W U.S. Norm
_ Idaho U.S. Norm
I, -
Ahoistoreser _ 1%
1 month or less 21% 30%

17%

Online travel agencies

I < 2 months 16% 15%

Advice from relatives or friends

16%
3-5 months 24% 18%

Travel guide/other books _ 50,

Auto club/AAA
I 5%

6-12 months 20% 14%
. BEZ
I 0%

I 4% More than 1 year in 0 0
I 0% advance o o%

I - o
_ 9% Did not plan anything

in advance
A visitors™ bureau/government _ 13%
tourism office | 6%

13%
Television program/advertising on TV __ &
(s]

0% 5% 10% 15% 20% 25% Lengwoods

15%

An airline/commercial carrier

A travel agent/company

Social Media

12% 17%




Idaho's Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Hotel or resort

Online travel agencies

Auto club/AAA

Airline/commercial carrier

Travel agent/company

Short term rental websites

Visitors' bureau/government tourism
office

Destination websites

Travel/ski show or exhibition

Voice activated search (e.g. Siri,
Alexa)

Method of Booking Accommodations
B Idaho B U.S. Norm
Idaho U.S. Norm
33%
27%
. Eﬁﬂ Hotel 40% 38%
25% .
19%
24% E Motel 23% 13%
1% o
22%
17% mA Bed & breakfast 20% 8%
21%
16%
$ gaarr;pground IRV 19% 6%
19%
8%
F 1% OB Home ofends 18% 19%
7% QAR
18%
m Country inn / lodge 15% 5%
17% -
Rented cottage /
) A o 4% %
8%
2%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




ldaho: During Trip

Base: 2021 Overnight Person-Trips
Activity Groupings Activities and Experiences (Top 10)
: Idaho U.S. Norm

L i . Attendi lebrati 249 139
Outdoor Activities Entertainment Activities S e /o %o

AE%\ 64% ﬁ 63% % Sightseeing 23% 16%

U.S. Norm: 48% U.S. Norm: 55% Shopping 21% 229,

Landmark/historic site 18% 11%
Cultural Activities

A Business meeting 17% 8%

TRN47%

e Business 0 0
. 0, 5
U.S. Norm: 29% convention/conference 17% 8%

Convention for personal 17% 6%
interest o o
Sporting Activities Business Activities

NS o Y-S Mendedpaicpaedinan gy o
vl 40% 34%
U.S. Norm: 24% U.S. Norm: 18% L 15% 10%

Hiking/backpacking 15% 7%




Idaho: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip 5 Dining Types on Trip
Idaho U.S. Norm Idaho U.S. Norm
E Convenience/grocery .
oY) shopping 57% 42% Unique/local food 39% 40%
[ ]
fm Outlet/mall shopping 47% 47% Street food/food trucks 28% 21%
z\oo\ i i : a-l-i .

ol Souvenir shopping 46% 39% : ;ET Picnicking 26% 14%
——— Big box stores (Walmart, o o Food delivery service o o
™ cosico) 4% 33% i it (UberEATS, DoorDash, etc.) 26% 21%

Boutique shopping 39% 28% ii&_?l Fine/upscale dining 25% 22%

Antiquing 28% 13% ' SU:% Gastropubs 20% 10%

Base: 2021 Overnight Person-Trips that included Shopping

Lengwoods




Idaho: During Trip

Base: 2021 Overnight Person-Trips

% Very Satisfied with Trip

54%

(PQ Safety/security

l@\ Friendliness of people

53%

53%

66% 6‘ Cleanliness

of overnight travelers were EV I Sightseeing/attractions
very satisfied with their overall
trip experience

5

o
X

o1
o}
X

Quality of food

Quiality of accommodations 49%

Value for money 43%

Music/nightlife/entertainment

42%

Public transportation 41%

V¢
@
ol
b=

0% 10% 20% 30% 40% 50% 60%

. . Lc)‘ngwoods
Question updated in 2020 b pecin




Demographic Profile of Overnight Idaho Visitors

Base: 2021 Overnight Person-Trips

U.S. Norm
48%

Gender

|

U.S. Norm
52%

Idaho

Y
Average Age
19% 22% 23% 15% 9% 1% ge Ag
40.6
-

Age

B 18-24 W 25-34 W 35-44 W 45-54 WB55-64 W65+

U.S. Norm

12%

22%

Married / with
partner

Single / never
married

Divorced / widowed /
separated

o2 )
Average Age

43.7
—

22% 18% 13% 13%

Marital Status
B Idaho B U.S. Norm

25%

I - -

12%
14%

Lengwoods



Demographic Profile of Overnight Idaho Visitors

Base: 2021 Overnight Person-Trips

Education Employment
B Idaho WM U.S. Norm B Full time / self-employed B Part time B Not employed / retired / other
| U.S. Norm
o~ 0 0900 B daho
OSEadua N >0%
Colioae Graduate NN ;-
O T N 352%
S 1o N NN -
ome coTed® I 10%
High school or less/ | R 22
Other [N 23%
0% 10% 20% 30% 40%
Household Income Race Hispanic Background
100% B White B African-American B Other
39% 21% 14% 17% 8% Idaho U.S. Norm
75% ‘ \ ’ — “' ‘,?’:TV:, \4' 100% 100% 21%
— S . 18%
50% N— 79% 78%
25% o
= ‘E‘ — 50% 50%
0% —
’ $50 - $75 - $100 -
< $49.9K $74.9K $99.9K s149.9k 150K+ o 139 15%
19%13% 1% ldaho U.S. Norm
usNom [ #41% | [ 20% | [ 5% || 7% || &% | 0% | 0%

Lengwoods




Demographic Profile of Overnight Idaho Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm

Children in Household

Idaho U.S. Norm
Il No children under 18 42% Hl No children under 18 50%
B Any13-17 27% M Any 13-17 22%
I I i Any 6-12 R 37% i Any 6-12 . 29%
l | . B Any child under 6 22% . I . B Any child under 6 20%
NEAYY - NEAYY -

L@‘ngwoo_ds
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Idaho's Day Trip Expenditures

Base: 2021 Day Person-Trips

Domestic Day Expenditures - by Sector

Total Spending vs. 2019
$ 1383 Bl"lon m Transportation at Destination 23% $321 Million +20.1%
m Restaurant Food & Beverage 34% $465 Million +4.8%
| +6.6%vs.2019 |
m Retail Purchase 30% $410 Million -0.6%
m Recreation/Entertainment 14% $187 Million +7.5%
Average Per Person Expenditures on Domestic Day Trips - by Sector
[Average Per Person: $ 62 ]
$30 | 2019:861 |
$21
$20 $19
$14
$10
%0 Restaurant Retail ' Transportation ' Recreation/
food & Purchase at Destination Sightseeing/ L@‘ngwoods
beverage Entertainment sl




Idaho's Day Trip Characteristics

Base: 2021 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

l Idaho W U.S. Norm
e o 21%

I 21
kW

AW Visiting friends/ relatives
Visiting friends/ relatives

o 7 rouring NN 7
Wal oo iz
13% 1% - REZ
; ° Ot o
Outdoors Conference/ 0
: Convention N
I -
o ciy "‘F’J— o
E City trip ®
7% i SNOPPng. e o
Shopping 4%
Other business trip Speci - 6%
6% pecial event _ .
6%
P Special event
2 orise I
. 5% T _ ruise . 2%
& Cruise &
- 5%
4% Theme park .
5% B s%
Business-Leisure — .
Theme park 0% 5% 10% 15% 20% 40%
Lengwoods



Structure of the U.S. and Idaho Day Travel Market

Base: 2021 Day Person-Trips

2021 U.S. Day Trips 2021 Idaho Day Trips

| Visiting friends/relatives 34% W Visiting friends/relatives 21%

[ | Marketable 58% B Marketable 70%
[ | Business 5% W Business 5%
[ | Business-leisure 3% B Business-leisure 4%

Lengwoods




Idaho's Day Trip Characteristics

Base: 2021 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip
Idaho 36%
Boise, ID 15%
California 8% -
Washington 7% porane
o
Utah 7% ~ Idaho Falls-Pocatello, ID _ 9%
Florida 5% ; B
' Salt Lake City, ID/UT _ 8%
L L Los Angeles, CA _ 6%
. Twin Falls, ID - 5%
Season of Trip :
Jan - Mar Apr - Jun Total Day Person-Trips : -
25% 24% New York, NY H 5%
Jul - Sep Oct - Dec 0% 2.5% 5% 7.5% 10% 12.5% 15% 17...
27% 24%
\ y

Lengwoods




Idaho's Day Trip Characteristics

Size of Travel Party

B Adults W Children

Idaho

o060 U O
lH“H"lM lwt 1

Average number of people

U.S. Norm

J

™o

I\

Average number of people

. ( o

D 6

Total

Total

2.6

Base: 2021 Day Person-Trips

Percent Who Traveled Alone

B Idaho B U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20% 25%

SnoooonEoENONONEOEONOEOROENNONONNEONENNORNENEOENENENEONNNNEONOENNENENEEENENENNNENNOEOEOENNEENOENENEEENENEOROENEOEONNONNNNNOENENEEOENENEONNNOENNOENNENEOEEENENEOEOENRAEDEOEDDE|

Composition of Immediate Travel Party

l Idaho B U.S. Norm

spouserpartncr "
Childrer) | 2101

§ A
Parent(s) — 129

Other relative(s) ‘-11%15%
0,
Friend s>j_13l{%ﬁ,

5%
M 3%

0% 10% 20% 30% 40% 50% 60% 70%

Business associate(s)

Lengwoods



ldaho: During Trip

Activity Groupings

Outdoor Activities

-y % i o

U.S. Norm: 36% U.S. Norm: 48%

Cultural Activities

TN 34%

U.S. Norm: 22%

Sporting Activities

U.S. Norm: 17% U.S. Norm: 14%

'\\.v‘l‘ 29%

Entertainment Activities

Business Activities

Base: 2021 Day Person-Trips

Activities and Experiences (Top 10)

Shopping

Sightseeing

Attending celebration

Landmark/historic site

Nature tours/wildlife
viewing/birding

Local parks/playgrounds

Hiking/backpacking

Civil Rights/African-
American heritage
sights/experiences

National/state park

Attended/participated in a
sports event for kids

ldaho

17%

17%

15%

15%

12%

12%

12%

12%

11%

11%

U.S. Norm

19%

11%

10%

8%

5%

6%

5%

4%

5%

4%




Idaho: During Trip

Base: 2021 Day Person-Trips

Shopping Types on Trip 5 Dining Types on Trip
Idaho U.S. Norm Idaho U.S. Norm
® f
‘.ﬁ Outlet/mall shopping 48% 46% W Unique/local food 39% 34%
E Convenience/grocery &Ii
5o shopping 45% 26% E Picnicking 26% 14%

i Big box stores (Walmart, 43% 28% Street food/food trucks 22% 17%

Costco)

Food delivery service

i i 0, 0, 0 0,
Boutique shopping 31% 22% (UberEATS, DoorDash, etc.) 20% 15%
T— Antiquing 28% 13% &M Finelupscale dining 19% 15%
— f ==
%30\ Souvenir shopping 26% 24% ' Gastropubs 12% 7%
aa] :
Base: 2021 Day Person-Trips that included Shopping
Lengwoods




Demographic Profile of Day Idaho Visitors

Base: 2021 Day Person-Trips

Gender Age
Bl 18-24 W 25-34 W 35-44 W 45-54 05564 W65+
Idaho
TV
B T,
15% 20% 23% 16% 1% 15%
42.8
_
U.S. Norm —
Average Age
10% 20% 22% 18% 14% 15% 45.3

U.S. Norm
49%

U.S. Norm

Marital Status
B Idaho B U.S. Norm

51%
e ® Married / with .
'* partner R

\
® ® Divorced/ widowed /

®  Single / never _ 20%
* married
"’* separated - 19%
I s

I -+

Lengwoods




Demographic Profile of Day Idaho Visitors

Base: 2021 Day Person-Trips

Education

H Idaho B U.S. Norm

I 3
I s

0 kg
N 37%

=
I 20%

High school or less/ | NN -
Other N 5%

0% 10% 20% 30% 40%

Post-Graduate

College Graduate

Some college

Household Income

100% - 42% - —25% 1 —12% 5% 5%
eSS S| S (S = 100%
50%
25% —
— 50%
—
0%
$75 - $100 -
$99.9K  $1d9.9k  V1SOK*
U.S. Norm 5% | | 16% | [ e | 0% |

Employment

B Full time / self-employed B Part time B Not employed / retired / other

Idaho

Race
B White B African-American B Other
Idaho U.S. Norm
100%
0,
84% 9%
50%
g9 13% 14% 40%
0%

U.S. Norm

Hispanic Background

20%
18%

Idaho

U.S. Norm

Lengwoods



Demographic Profile of Day Idaho Visitors

Base: 2021 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

o

U.S. Norm 21% 33% 20%

Children in Household

Idaho U.S. Norm
Il No children under 18 43% Hl No children under 18 52%
B Any13-17 28% M Any 13-17 20%
I I i Any 6-12 R 35% i Any 6-12 . 28%
. | . B Any child under 6 22% . I . B Any child under 6 20%
NEAYY - NEAYY -
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ldaho Regions Map

Sandp
. Northern

Coeur d’Alene
()

Kellogg

* Moscow

» Orofino North Central

Grangeville

Lewiston

Salmon Central

® McCall

Stanley
o Weiser - Sun Valley
Caldwell 2

Bolse Ketchum

Nampa

Southwestern

Mountain Home
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Overnight Visitor Volume by Region*

Base: Overnight Person-Trips to Idaho

4.5

South Central ‘ 1.5

0.0 0.5 1.0 1.5 2.0 2.5 3.0 3.5
m 2021 Millions of Trips  ®2019 Millions of Trips

*Adds to more than total state visitor volume because people may visit more than one region during their trip

4.0

4.5

5.0



Day Visitor Volume by Region*®

Base: Day Person-Trips to Idaho

Southwestern

Northern S5

3.8

Central 25
Southeastern 3.5
North Central 24

Eastern 23

South Central

N N l
© o .
© w
N

2.5

0.0 1.0 2.0 3.0 4.0 5.0
m 2021 Millions of Trips  ®2019 Millions of Trips

*Adds to more than total state visitor volume because people may visit more than one region during their trip

1
5.3

5

7

6.0

6.1

7.0
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results.

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other

known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Northern, the following sample was achieved in 2020/2021:

+t
C
Overnight Base Size

396

An overnight trip is any journey for business or pleasure, outside your
community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Northern Travel Market

Base: 2021 Overnight Person-Trips

Total Size of Northern 2021 Domestic Travel Market

Total Person-Trips

8.0 Million

| -29%vs.2019 |

u Day
64% 5.1 Million

m Overnight
36% 2.9 Million

Lengwoods




Size and Structure of Northern's Domestic Travel Market

Base: 2021 Overnight Person-Trips

Overnight Trips to Northern Past Visitation to Northern
: Base: 2020/2021 Overnight Person-Trips

2.9 of overnight travelers to Northern

0
75% are repeat visitors

Millions
N

of overnight travelers to Northern
58% had visited before in the past 12
months

=

2019 2021

Lengwoods




Northern's Overnight Trip Characteristics

Main Purpose of Trip

e o 42%
II LA Visiting friends/ relatives
‘ 14%
Outdoors ﬂ
Touring Conference/
: Convention
0,
= City trip ®
- ry -
g ;
Theme park 6%
Other business trip
@ o
Casino
P 4% x o
Special event AT
3%
?‘;T\ 4% Business-Leisure
Resort

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Leisure Trip

B Northern B U.S. Norm

[ 27

Visiting friends/ relatives 429%

I
Outdoors S o

10%

T
0

5%

City trip - 2,
I 5

Theme park - 3%

I <+

Casino -
5%
S ial t 4
pecial even -
6%
Resort 4%
|
5%
0% 10% 20% 30% 40% 50%
LO”gWQst




Structure of the U.S. and Northern Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips Northern Overnight Trips

| Visiting friends/relatives 42% W Visiting friends/relatives 42%

[ | Marketable 48% B Marketable 48%
[ | Business 6% W Business 7%
[ | Business-leisure 4% B Business-leisure 3%

Lengwoods




Northern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

9%

i Boise, ID ‘
Washington  30% .

Seattle-Tacoma, WA ‘ 9%

Idaho 23%

. | - |
California 7% Vakima, WA ‘- »
Oregon 4% _

Montana 3% Portland, OR ‘- 4%

Los Angeles, CA ‘ 3%

Missoula, MT _ 3%

0% 5% 10% 15% 20% 25% 30%
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Northern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Northern

B Northern M U.S. Norm 1 night 36%

p=PH1
I 26%
.

| 767
2 25% i -

==  34nights
.. pm » ’

2 nights 29%

16%

- .
I (2
>0 N 1% |
_ 5-6 nights
213 I of each trip was
N 0% ; . 84% spent within the
14+ I 7+ nights 10% destination
N 4% ,
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15%  20%  25%  30%  35% 40%

Northern U.S. Norm Average number
3 8 3 9 of nights
Average Nights Average Nights 3-2
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Northern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

N Adults B Children B Northern B U.S. Norm

Just myself / traveled alone

St Total

Northern

IillﬁlliJ i
|

Average number of people B Northern W U.S. Norm

U5 Norm g_

I 19
Friend S)J— 5%

R Total
16%
J J ] Otrer reaivers) TS,
1 2.9 o) IR v

Business associate(s)

0% 5% 10% 15% 20% 25%

SnoooonEoENONONEOEONOEOROENNONONNEONENNORNENEOENENENEONNNNEONOENNENENEEENENENNNENNOEOEOENNEENOENENEEENENEOROENEOEONNONNNNNOENENEEOENENEONNNOENNOENNENEOEEENENEOEOENRAEDEOEDDE|

-

Composition of Immediate Travel Party

{

,,z

™

Average number of people

- 5%
0% 10% 20% 30% 40% 50% 60%  70%

D 6
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Northern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

70%

Plane - 14%

i

B Northern B U.S. Norm

Y
O i 55°%

22% I ic
Atladaal ———_po

Rental car a - 13% e | I 5
— Plane s 129,
O Ton I 12
Camper / RV - 12% 10% ] Camper, R\C— 1%
ayc N 11%
Online taxi service  feac) - 12% 1% I 1%

Motorcycle . 8%

6%

e

. [ 0%
Texi Cab o 1o,

0,
— Online Taxi Service ﬂ 16%
=
. o . _
Taxi cab .84 9% . == 9,
. v Train S 10%
. 2= . 79 |
5% 9
Ship / boat ° ’ Motorcycle -_M’ 1%
Ty 70 o , == 7%
Bus . . %o 8% Bicycle B
| _—— . I s
Train . 7% ’ 8% Ship/Boat S a0,
0% 10% 20% 30% 40% 50% 60%  70%

Question updated in 2020
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Northern: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Northern B U.S. Norm

_ Northern U.S. Norm
0,
A hotel or resortJ 1% 18% Did not ol hi
id not plan anything o )
13% in advance 19% 17%
Advice from relatives or friends 12% ’
, . 8% More than 1 year in o o
Online travel agencies 1% advance 8% 6%
| agent’ L
A travel agent/company 10%
2o, 6-12 months 12% 14%
An airline/commercial carrier E 10%
0,
Auto club/AAA e
N ° 3-5 months 13% 18%
. . 6%
Social Media 9% -
6%
Travel guide/other booksJ o 2 months 13% 15%
A visitors™ bureau/government 6% —
tourism office 6%
- o 1 month or less 35% 30%
. . N 0
Destination Websites 7% 7
. 4%
Short term rental websites 5%
0% 5% 10% 15% 20% Lengwoods




Northern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Hotel or resort

Online travel agencies

Airline/commercial carrier

Travel agent/company

I

Auto club/AAA

Visitors' bureau/government tourism
office

Short term rental websites

| B

Destination websites

Travel/ski show or exhibition

Voice activated search (e.g. Siri,
Alexa)

Method of Booking

B Northern B U.S. Norm

27%

21%
19%

14%
17%

13%
16%

13%
1%

13%
7%

9%
8%

7%
7%

6%

3%

32%

0% 5% 10% 15% 20% 25% 30%

35%

Accommodations
Northern U.S. Norm
ﬂﬁﬂ Hotel 29% 38%
Home of friends /

@ A relatives 20% 19%

H Motel 18% 13%

ﬁ Resort hotel 1% 12%

i ' FC))aarr;:pground / RV 10% 6%

m‘ Bed & breakfast 9% 8%
Own condo /

/4.\ apartment / cabin / 6% 4%
) second home

Lengwoods



Northern: During Trip

Base: 2020/2021 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Northern U.S. Norm

Attending 0 0
Outdoor Activities Entertainment Activities EERR ation 5 15

o
AE%\ 54% ﬁ 57% = Sightseeing 19% 16%

U.S. Norm: 48% U.S. Norm: 55%

Shopping 18% 22%

Hiking/backpacking 14% 7%

Cultural Activities

TN 30% Camping 14% 6%

U.S. Norm: 29% Swimming 12% 12%

Sast 12% 10%
Sporting Activities Business Activities R o b

o
of ¢ ® °® istori
8 Land k/hist
'\\" 25% @. 19% i B 10% 1%

U.S. Norm: 249% U.S. Norm: 18%

Bar/nightclub 10% 11%

Business meeting 10% 8%
Question updated in 2020




Northern: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Northern U.S. Norm : Northern U.S. Norm
i e e o) 57% 33% : Unique/ocal food 4% 40%
%:: Souvenir shopping 37% 39% tSrfjrskest food/food 18% 21%

Food delivery service

Outlet/mall shopping 30% 47% (UberEATS, 15% 21%
DoorDash, etc.)
: o N2
Boutique shopping 29% 28% 'iﬁ . Fine/upscale dining 15% 22%

Antiquing 24% 13% : ?% Gastropubs 1% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 Picdimepipaidn




Northern: During Trip

Base: 2020/2021 Overnight Person-Trips

% Very Satisfied with Trip

65%

(PQ Safety/security

0,
Quality of accommodations 62%

Friendliness of people 61%

72%
of overnight travelers were Q71 sioniseeingattractions
very satisfied with their overall
trip experience

61%

60%

Quality of food
)

Cleanliness 60%

Public transportation 55%

Value for money

50%

Music/nightlife/entertainment 48%

n
b
y
A
b=
&
&

0% 10% 20% 30% 40% 50% 60% 70%

. . Lc)‘ngwoods
Question updated in 2020 b pecin




Demographic Profile of Overnight Northern Visitors

Base: 2020/2021 Overnight Person-Trips

Gender

Age

B 1824 W2534 WM3544 WM45-54 B55-64 W65+

Northern

U.S. Norm U.S. Norm

48%

52%
° @

1

U.S. Norm

EEEE——
Average Age

41.9

)
Average Age

43.7

Marital Status

B Northern B U.S. Norm

I
|

Married / with
partner

Single / never
married

Divorced / widowed /
separated

Lengwoods




Demographic Profile of Overnight Northern Visitors

Education

B Northern B U.S. Norm

18%

s I e S ] 27
ome colleg® N 9%
High school or less/ | N 0%
Other I 23%
0% 10% 20% 30% 40%

Household Income

100%
75% 100%

50%

25% —
N—

. 50%
——
% a0k $50- $75 - $100- oo,
' $749K  $99.9K  $149.9K
US.Norm | 41% 20% | [ 5% | [ 17% | [ e% | 0%

Base: 2020/2021 Overnight Person-Trips

Employment

B Full time / self-employed B Part time B Not employed / retired / other

Northern U.S. Norm

Race Hispanic Background

B White B African-American B Other

Northern

84%

14%
6%

{

Question updated in 2020

U.S. Norm 18%

100%

11%
78% .

50%

15% 4194

Northern

U.S. Norm

0%
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Demographic Profile of Overnight Northern Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

a0

U.S. Norm 21% 32% 19% 15% | 13%

Children in Household

Northern U.S. Norm
Il No children under 18 49% Hl No children under 18 50%
B Any13-17 21% M Any 13-17 22%
I I i Any 6-12 R 32% i Any 6-12 . 29%
. | . B Any child under 6 20% . I . B Any child under 6 20%

NGO W0

L@‘ngwoo_ds
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results.

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other

known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For North Central, the following sample was achieved in 2020/2021:

+t
C
Overnight Base Size

268

An overnight trip is any journey for business or pleasure, outside your
community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the North Central Travel Market

Base: 2021 Overnight Person-Trips

Total Size of North Central 2021 Domestic Travel Market

Total Person-Trips
4.9 Million

| +20.0%vs. 2019 |

u Day
61% 3.0 Million

m Overnight
39% 1.9 Million

Lengwoods




Size and Structure of North Central's Domestic Travel Market
Base: 2021 Overnight Person-Trips

Overnight Trips to North Central Past Visitation to North Central
Base: 2020/2021 Overnight Person-Trips

0 of overnight travelers to North
81% Central are repeat visitors

of overnight travelers to North
61% Central had visited before in the
past 12 months

Millions

2019 2021

+32.8%

L@ngwoods




North Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Trip

39%

Visiting friends/ relatives

19%
Outdoors ﬂ
99, 2%
City trip Conference/

Convention
7%
Touring ®

- ry -

4% -
Special event 4%

@ nh THE» 3

3%

Other business trip

Cruise

2%
Ski/Snowboarding

2%

Casino

%

a5
4%

Business-Leisure

Main Purpose of Leisure Trip

B North Central B U.S. Norm

Visiting friends/ relati _39%
S R e, 2%

I -
Outdoors S o

9%

City trip =/0

7%

T
(s]

i

Special event - 6%
I o

Cruise . 2%

B 2

Ski/Snowboarding I 1%

B 2

Casino - 5%

0% 10% 20% 30%

40%

50%

Lengwoods



Structure of the U.S. and North Central Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips North Central Overnight Trips

| Visiting friends/relatives 42% W Visiting friends/relatives 39%

[ | Marketable 48% B Marketable 50%
[ | Business 6% W Business 7%
[ | Business-leisure 4% B Business-leisure 4%

Lengwoods




North Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

%

Spokane, ID/WA

; Seattle-Tacoma, WA
Washington 20% % |

i i o
VR _, oo [T
New York 4% B
Georgia 4% Portland, OR 3%

Los Angeles, CA 3%

Salt Lake City, ID/UT 3%

18 R

0% 5% 10% 15% 20%
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North Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip

B North Central B U.S. Norm
] I -
N 26%
|

T 15/
s pu

- @ ______EX
O 24%

|
I 1
50 R 1%

I
3 R o

[
I 4%

0% 5% 10% 15% 20% 25% 30%

North Central

44

Average Nights

U.S. Norm

3.9

Average Nights

Nights Spent in North Central

5-6 nights 6%

of each trip was
spent within the
destination

57%

7+ nights 7%

0% 5% 10% 15% 20% 25% 30% 35% 40%  45% 50%

Average number
of nights

2.5

Lengwoods



North Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

N Adults B Children Bl North Central [l U.S. Norm

Just myself / traveled alone

St Total

w w F U U 0% 5% 10% 15% 20% 25%
Lﬁ - 1 | 34 R e evseseemssesnassesnssssenaaserane

Composition of Immediate Travel Party

a( ~

Average number of people B North Central B U.S. Norm

Spouse/parmerj_ &5

S Norm cnicren) I

' ) N 17%

Other relative S)J_ 12%

RIS Total 15%

\ J \ parent(s) [ 1. "

| I

1 2.9 rrenci(s) IR 1

-3/0
B 5%

0% 10% 20% 30% 40% 50% 60% 70%

{

,,z

™

Average number of people

Business associate(s)

D 6
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North Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm B North Central B U.S. Norm

Own car / truck I - o . I 57

O K ) 557,

Flane B 2o 2  —
20%
- RNl Car N 23%
Online taxi service - 18% v | . FeA
0 ° Motorcycle _ 1%
. - ; NN 0 R
Taxi cab - 18% 9% ] Online Taxi Service [ 16%
B Trair, N 15%
Rental car g B - 5o R 10%

| _
Taxi Cab I 5%

I 129%
- I
Plane o 129%

. ]
Bus = B 8% I 3

Camper, RV S 11%

~] I : m—
Motorcycle ° 6% Ship/Boat e

I 3%

Bi3IEI

(=) 139 : I 12%
Camper / RV - 3% 10% Bicycle I 0%
3 | 0 I Bus N 10%
Ship / boat 10% ew s N 11%
0% 10% 20% 30% 40% 50%  60%

. _ L@‘ngwoods
Question updated in 2020




North Central: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B North Central [l U.S. Norm

, North Central U.S. Norm
inI ag\(/)ar?czn e 1% 17%
Advice from relatives or friendsJ g:ﬁ’
(]
1% More than 1 year in
Atravel age”“wmpa”VJ_ 10% advance % o
10%
Auto club/AAA 8%
10% 6-12 months 16% 14%
Orline travel agenoles R /1%
A visitors™ bureau/government = 9%
tourism office 6% 3-5 months 23% 18%
9%
Travel guide/other booksj? .
80
An airline/commercial carrierJ= 10% 2 months 19% 15%
7% o
Radio show/advertising on radio 4%
- 1 month or less 27% 30%
Newspaper articles/advertising in 7% ° ’
newspapers 4%
Short term rental websites m %

0% 5% 10% 15% 20% Lengwoods




North Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Method of Booking Accommodations

B North Central B U.S. Norm

North Central U.S. Norm
Hotel rt 26%
otel or reso 27%
B ﬂﬁﬂ Hotel 38% 38%
239
Auto club/AAA 1% N o
) 20% H Motel 21% 13%
Travel agent/company 16%
(o] I
: . 19% Campground / RV o 0
Online travel agencies 19% $ park 14% 6%
. e 18%
Travel/ski show or exhibition 6%
mA Bed & breakfast 13% 8%
Airline/commercial carrierJ 1;:2
Home of friends / o o
Visitors' bureau/government tourism r 13% g relatives 13% 19%
office 7% B
. 12% : 0 0
Short term rental websites Country inn / lodge 1% 5%
D . 12% -
Destination websites Own condo /
B /4.\ apartment / cabin / 9% 4%
. . . L second home
Voice activated search (e.g. Siri, "
Alexa)
0% 5% 10% 15% 20% 25% 30%
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North Central: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

/4‘\.3%.\ 57% ﬁ 55%

U.S. Norm: 48% U.S. Norm: 55%

Cultural Activities

1IT 38%

U.S. Norm: 29%
Sporting Activities Business Activities

P @
'\\‘QI‘ 30% B 23%

U.S. Norm: 249% U.S. Norm: 18%

Question updated in 2020

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)

North Central U.S. Norm

Attending celebration 18% 13%

Shopping 18% 22%

Hiking/backpacking 15% 7%

Business meeting 14% 8%

Attended/participated
in an amateur sports 14% 6%
event

Bar/nightclub 13% 1%

Sightseeing 13% 16%

Camping 12% 6%

:;gdmark/hlstonc PIA 1%

Visited American - 5
Indian Community 1% 0%




North Central: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
North Central U.S. Norm North Central U.S. Norm
B conenencel ; |
oY) st‘? Q‘;/;rrllgnce grocery 51% 42% Unique/local food 34% 40%
Big box stores : &Iﬁ
(Walmart, Costco) 50% 33% =] Picnicking 30% 14%

Outlet/mall shoppin 9 9
pping 39% 47% Street food/food 27% 21%
trucks
- Food delivery service
Antiquing 29% 13% (UberEATS, 23% 21%
DoorDash, etc.)
230V : o N2
?_(.ﬁ'.] Souvenir shopping 23% 39% 'iﬂ | Fine/upscale dining 21% 22%

1 f
m Boutique shopping 23% 28% : Gastropubs 16% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 Picdimepipaidn




North Central: During Trip

/@\ Friendliness of people

&
4
@
P4
N
ol
b=

Safety/security

Cleanliness
58%

of overnight travelers were
very satisfied with their overall
trip experience

Value for money

Quality of food

Quiality of accommodations
Sightseeing/attractions
Music/nightlife/entertainment

Public transportation

Question updated in 2020

Base: 2020/2021 Overnight Person-Trips

% Very Satisfied with Trip

62%

52%

50%

48%

48%

47%

47%

46%

38%

0% 10% 20% 30% 40% 50% 60% 70%
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Demographic Profile of Overnight North Central Visitors

Base: 2020/2021 Overnight Person-Trips

Gender Age

B 1824 W2534 W3544 W45-54 W5564 Boes5+

North Central
T
Average Age

39.6
—

1%

U.S. Norm
Average Age

43.7
~—

U.S. Norm
48%

U.S. Norm
52%

Marital Status

B North Central B U.S. Norm

® ® |\arried / with |
"* oartner - Ex
* married °

2. ® Divorced / widowed / 13%
= -
14%
\

Lengwoods




Demographic Profile of Overnight North Central Visitors

Base: 2020/2021 Overnight Person-Trips

Education Employment

l North Central W U.S. Norm H Full time / self-employed M Part time B Not employed / retired / other
7 North Central U.S. Norm

17%

s ' e e e e e ) 019,
O oS N 15%
High school or less/ N 25
Other I 23%
0% 10% 20% 30% 40%
Hispanic Background
Household Income Race
B White B African-American B Other
100% 21%
North Central U.S. Norm 18%
75% 100% 100%
78% 78%

50%
25%

50% 50%
0%

$75 - $100 -
< $49.9K 150K +
$99.9K $149.9K $ 14% 14% 15%, 1%
North Central U.S. Norm
US.Nom | 41% 5% | [ 17 | [ s | 0% 0%

: . L@‘ngwoods
Question updated in 2020 (TR




Demographic Profile of Overnight North Central Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

o

U.S. Norm 21% 32% 19% 15% | 13%

Children in Household

North Central U.S. Norm
Il No children under 18 45% Hl No children under 18 50%
B Any13-17 21% M Any 13-17 22%
I I i Any 6-12 R 34% i Any 6-12 . 29%
. | . B Any child under 6 23% . I . M Any child under 6 20%

NGO W0
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results.

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other

known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Central, the following sample was achieved in 2020/2021:

+t
C
Overnight Base Size

341

An overnight trip is any journey for business or pleasure, outside your
community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Central Travel Market

Base: 2021 Overnight Person-Trips

Total Size of Central 2021 Domestic Travel Market

Total Person-Trips

5.9 Million

[+37.7%vs.2o19 |

u Day
65% 3.8 Million

m Overnight
35% 2.1 Million

Lengwoods




Size and Structure of Central's Domestic Travel Market

Base: 2021 Overnight Person-Trips

: : : Past Visitation to Central
Overnlght TI"IpS to Central : Base: 2020/2021 Overnight Person-Trips

of overnight travelers to Central
are repeat visitors

68%

Millions

of overnight travelers to Central
46% had visited before in the past 12
months

2019 2021

+17.4%

L@‘ngwoo_ds




Central's Overnight Trip Characteristics

Main Purpose of Trip

30%

Visiting friends/ relatives

3%

21%
Outdoors ﬂ
12% 3%
Touring Conference/

Convention
7%
City trip ®

- ry -

4% -
Special event 3%,

Other business trip

Cruise

3%

Casino

3%
Ski/Snowboarding

e b TEREH» 3

%

a5
4%

Business-Leisure

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Leisure Trip

H Central B U.S. Norm

Visiting friends/ relati =
SN R e . 2%

I -
Outdoors S o

12%

T
0

7%

City trip = 0,

i

Special event - 6%
I o

Cruise . 2%

Casino --3%50 "

3%
Ski/Snowboarding H/

0% 10% 20% 30% 40%

50%
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Structure of the U.S. and Central Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips Central Overnight Trips

| Visiting friends/relatives 42% W Visiting friends/relatives 30%

[ | Marketable 48% B Marketable 60%
[ | Business 6% W Business 6%
[ | Business-leisure 4% B Business-leisure 4%

Lengwoods




Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Boise, ID 1%

Idaho Falls-Pocatello, ID 6%

Idaho 24% Salt Lake City, IDUT [ 5%
California 8% f New York, NY [ 5%
Texas 6% B

B Twin Falls, ID 4%
Utah 5% B

; Los Angeles, CA
Washington 5% e N

Seattle-Tacoma, WA _ 4%
\

Spokane, ID/WA

Chicago, IL

0% 5% 10% 15%

L@‘ngwqqgs




Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip

H Central B U.S. Norm

==
T — 2s%
.

| 26/
2 207

=]
- pm

. I o
- | 10%

I 1%

I
e P2
m_E

N 4%

0% 5% 10% 15% 20% 25% 30%
Central U.S. Norm
Average Nights Average Nights

Nights Spent in Central

1 night 44%

5-6 nights 7%

of each trip was
65% spent within the
destination

7+ nights 4%

0% 5% 10% 15% 20% 25% 30% 35% 40%  45% 50%

Average number
of nights

2.6

Lengwoods



Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

N Adults B Children l Central B U.S. Norm

Just myself / traveled alone

St Total

® 6 6 = O
w w F U U ‘ 0% 5% 10% 15% 20% 25%

Composition of Immediate Travel Party

Central

- (4c4
W
—

Average number of people B Central B U.S. Norm

U5 Norm g_

I 19
Friend S)J— 5%

Al Total 17%
! J ‘J Other relative(s) m
1 2.9 paronts) [T 17"

M 2%
N 5%

0% 10% 20% 30% 40% 50% 60% 70%

{

,,z

™

Average number of people

Business associate(s)

D 6

Lengwoods




Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Central B U.S. Norm

=
Sy ——— [

il

Online taxi service - 21% 1% e
O 22%
- RNl Car N 23%
Rental car B - 20% (15 J I 5%
’ 1o Train o 10%
} I c
B I 5
: RV 0
Train B o | Camper, RV S 11%
= - - e
— Online Taxi Service _ ::222
Camper / RV - 16% 10% ] -
B I 4%
Motorcycle D 1%
. - 1
Taxi cab D Il - o E—
— : US N 11%
" 19 . I 127
—] R Bicyole I 10
— ﬁ o e
Ship / boat a . 8% s Ship/Boal s, N .
0% 10% 20% 30% 40% 50% 60%

. _ L@‘ngwoods
Question updated in 2020




Central: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

H Central B U.S. Norm

_ Central U.S. Norm
. . . 15%

0 Did not plan anything o o

. in advance 1% 17%
A visitors" bureau/government F 13%
tourism office 6%
: e 0% More than 1 year in 0 0
Travel guide/other bOOkSJ_ 59 advance 6% 6%

I
Sy ————— ¥

6-12 months 15% 14%
. I 11%
Online trave agencies _ %

10%

AUto SUBAA | ¢!
| o 3-5 months 19% 18%

I, 10%
on Tv NN 6% -

. . I 10%
An airline/commercial carrlerJ_ ) o%(: 2 months 22% 15%

I o9 o
I 7%

Television program/advertising

Destination Websites

1 month or less 28% 30%
Social Media

Magazine articles/advertising in
magazines

8%
5%

0% 5% 10% 15% 20% Lengwoods




Central's Overnight

Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Hotel or resort

Auto club/AAA

Online travel agencies

Airline/commercial carrier

Short term rental websites

Travel agent/company

Destination websites

Visitors' bureau/government tourism
office

Travel/ski show or exhibition

Voice activated search (e.g. Siri,
Alexa)

Method of Booking

B Central B U.S. Norm

25%
27%
23%
1%
22%
19%
19%
17%
17%
8%
15%
16%
13%
7%
13%
12%
0% 5% 10% 15% 20% 25%

30%

Accommodations
Central U.S. Norm
ﬂﬁﬂ Hotel 31% 38%

v g Ir-écl);ntic\a/ec;f friends / 18% 19%
$ g:rr;\pground / RV 16% 6%
H Motel 16% 13%
ﬂ:A Bed & breakfast 15% 8%
AL fomdtmeremse %
m Country inn / lodge 9% 5%

Lengwoods



Central: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

/4-\.3&.\ 69% ﬁ 61%

U.S. Norm: 48% U.S. Norm: 55%

Cultural Activities

i,
NN 35%

U.S. Norm: 29%
Sporting Activities Business Activities

,\‘(.‘ . o A © o
Wil 33% .ﬁ‘za/o

U.S. Norm: 24% U.S. Norm: 18%

Question updated in 2020

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)

Central U.S. Norm

Shopping 21% 22%

Hiking/backpacking 20% 7%

Sightseeing 19% 16%

Business 5 .
convention/conference 16% 8%

Attending celebration 16% 13%

Attended/participated
in an amateur sports 14% 6%
event

Landmark/historic site

Fishing

Business meeting

Camping




Central: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Central U.S. Norm Central U.S. Norm
B comeniencel ; .
50 st‘? Qgsi?,gnce grocery 60% 42% Unique/local food 40% 40%
oo i BY]4
r(.-','] Souvenir shopping 47% 39% ; =] Picnicking 25% 14%
[
‘m Outlet/mall shopping 37% 47% Street food/food 24% 21%
trucks 0 0
T Big box stores Food delivery service
IMII (Walmart, Costco) 34% 33% (Ubel’EATS, 22% 21%
DoorDash, etc.)
: o N2
Boutique shopping 32% 28% 'iﬁ . Fine/upscale dining 19% 22%

Antiquing 10% 13% : ?% Gastropubs 17% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 Picdimepipaidn




Central: During Trip

Friendliness of people
Safety/security

Quality of food
60%

of overnight travelers were
very satisfied with their overall
trip experience

Cleanliness

Sightseeing/attractions

Value for money

Quality of accommodations

Public transportation

Music/nightlife/entertainment

N
%
A
A
S
%
-
&

Question updated in 2020

Base: 2020/2021 Overnight Person-Trips

% Very Satisfied with Trip

54%

53%

50%

50%

49%

47%

42%

42%

0% 10% 20% 30% 40% 50% 60%

Lc)ngwoo_ds



Demographic Profile of Overnight Central Visitors

Base: 2020/2021 Overnight Person-Trips

Gender Age
B 1824 W 2534 W35-44 W 4554 W5564 W65+

Central
Average Age

36.7
———

14% 4% 8%

U.S. Norm
Average Age

43.7
~—

U.S. Norm
52%

U.S. Norm
48%

Marital Status

H Central B U.S. Norm

® ® |\arried / with |
"* oartner - EZ
married °

2. ® Divorced / widowed / 9%
7= —
14%
\

Lengwoods




Demographic Profile of Overnight Central Visitors

Base: 2020/2021 Overnight Person-Trips

Education Employment

B Central B U.S. Norm B Full time / self-employed B Part time W Not employed / retired / other
] Central U.S. Norm

20%

I 0%
I 19%

High school or less/ [ INNEGEGEGN 2
Other NN 23%

0% 10% 20% 30% 40% 50%

Some college

Hispanic Background
Household Income Race

40% —  1T% 1 16%  20% - T% 0 White B African-American B Other

100% 19%
— — Central U.S. Norm 18%
75% - - = - — 100% 100%
76% 78%
50% ~—_/ -
25% - * e 5o s
— = - ‘ ’ ’
0% . sa0.9k $50 - $75 - $100 - 150K +
$74.9K $99.9K $149.9K 129, 14% 15% 110,
Central U.S. Norm
U.S. Norm 41% 20% | | 15% | | 17% || 8% | 0% l 0%

: . L@‘ngwoods
Question updated in 2020 (TR




Demographic Profile of Overnight Central Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm

Children in Household

Central U.S. Norm
Il No children under 18 43% Hl No children under 18 50%
B Any13-17 20% M Any 13-17 22%
I I i Any 6-12 R 37% i Any 6-12 . 29%
. | . B Any child under 6 24% . I . B Any child under 6 20%

W0

ﬁ\#/“\v/\ e
\‘ “H ‘\‘ sliUn

L@‘ngwoo_ds
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results.

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other

known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Eastern, the following sample was achieved in 2020/2021:

+t
C
Overnight Base Size

310

An overnight trip is any journey for business or pleasure, outside your
community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Eastern Travel Market

Base: 2021 Overnight Person-Trips

Total Size of Eastern 2021 Domestic Travel Market

Total Person-Trips

5.2 Million

| +21.9vs.2019 |

n Day
55% 2.9 Million

m Overnight
45% 2.4 Million

Lengwoods




Size and Structure of Eastern's Domestic Travel Market

Base: 2021 Overnight Person-Trips

. : [ Past Visitation to Eastern
Overnight Trips to Eastern Base: 2020/2021 Overnight Person-Trips

0 of overnight travelers to Eastern
73% are repeat visitors

N

Millions

of overnight travelers to Eastern
57% had visited before in the past 12
months

[y

2019 2021

+16.2%

Lengwoods




Eastern's Overnight Trip Characteristics

Main Purpose of Trip

e o 40%
II LA Visiting friends/ relatives
‘ 15%
Outdoors ﬂ
GI' 9% 4%
Touring Conference/
: Convention
0,
= City trip ®
. - ry -
all o =
Cruise 5%
Other business trip
3%
Special event
Casino ...
4%
- 0,
JE, 2% Business-Leisure
Ski/Snowboarding

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Leisure Trip

H Eastern W U.S. Norm

Visiting friends/ relati _ o
S e e, 2%

I -
Outdoors S o

9%

g
0

6%

City trip = 9,

5%
2%

. |
Special event - 6%

Casino --3%50 "

2%
Ski/Snowboarding I.1°/

Cruise .

0% 10% 20% 30% 40%

50%

Lengwoods



Structure of the U.S. and Eastern Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips Eastern Overnight Trips

| Visiting friends/relatives 42% W Visiting friends/relatives 40%

[ | Marketable 48% B Marketable 48%
[ | Business 6% W Business 8%
[ | Business-leisure 4% B Business-leisure 4%

Lengwoods




Eastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Salt Lake City, ID/UT 12%

|

Idaho Falls-Pocatello, ID 10%

Idaho 21% .
(1]
. . o
oomia 8 A) : Chicago, IL - 4%
Arizona 5% N
Texas 5% Los Angeles, CA - 4%

New York, NY 3%

Portland, OR 3%

1l

0% 5% 10% 15%

Lengwoods




Eastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Eastern

B Eastern @ U.S. Norm 1 night 47%

-}y -
I 26% '
.

——— 15/
2 I 25 i -

I 25: 3.4 ighis
.. pm » ’

2 nights

] B
I
5 I, 112
| ’ 5-6 nights
213 I of each trip was
i \_ 9% ; B 67% spent within the
"™ l_ 4% 7+ nights destination
N 4% :
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30% 35% 40%  45% 50%

Eastern U.S. Norm Average number
4.1 3.9 of nights
Average Nights Average Nights 2.7

Lengwoods




Eastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party

N Adults B Children

Eastern

00 ( O
40

Average number of people

U.S. Norm

I\

4

.4 I

Average number of people

Total

Total

2.9

Business associate(s)

Percent Who Traveled Alone

B Eastern B U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20% 25%

oooponEOEONOEOROENNONONEEONENNOENENEOENENENEONNNNEONOENNENEOEEENENEONNENNOEOENENNEENOENNNEEENENEOEOENEOEONNONNNNNOENENEOEOENENEONNNNENNOENNENNOEEENEOEOEOENRAEDEOEDDE|

Composition of Immediate Travel Party

B Eastern W U.S. Norm

Spouseipartncr

criren) | -

I 70
Parent S)J— 9%

Other relative(s) ‘-21/:1 %

0,
Friend(s) | 5o,

S B2
N 5%
0% 10% 20% 30% 40% 50% 60%  70%

Lengwoods



Eastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

Own car / truck

I - -

l Eastern B U.S. Norm

=K
T T K 559%

Plane B o S
21%
Renial ol p—— 2,
Rental car a - 189 [ e J I 15
i _to% Plane —12%
) T I 5%
Camper / RV - 17% 10% ] Train | 10%
I
ine taxi service (I Camper, RV [ 11%
Online taxi service o 14% 1% J N o
— . . 5y M 129
) P 1%
Train - 13% 8% ] —
— Online Taxi Service _12%16%
=
Taxd cab B - . 2%
. v T e — 12%
Motorcycle - 10% I 1%
Motorcycle I 1%
Bus . 7% 8% Ship/Boat ] 8"/:0/0
— E— N
Ship / boat I 4% 5% B'Cyd?”_ 9% o B )
0% 10% 20% 30% 40% 50% 60%

Question updated in 2020

Lengwoods



Eastern: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

l Eastern W U.S. Norm

. Eastern U.S. Norm
0,
Advice from relatives or friendsJ 12% e Did not ol thi
id not plan anything o o
13% in advance 14% 17%
A hotel or resort 18%
. , 1% More than 1 year in o o
Social Media 9% advance 9% 6%
1%
Travel guide/other books 5% °
- 6-12 months 99 14%
A visitors™ bureau/government 10% % °
tourism office 6% B
90
Online travel agencies “ 1%
| 0 3-5 months 23% 18%
Short term rental websites 59 8% _
7%
A travel agent/company ’ 10% 2 months 17% 15%
Travel/ski show or exhibition 3% 7 o
7] - 1 month or less 28% 30%
Radio show/advertising on radio 4% °
- . . 7%
An airline/commercial carrier 10%
0% 5% 10% 15% 20% Lengwoods




Eastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Method of Booking Accommodations

B Eastern B U.S. Norm

Eastern U.S. Norm
Hotel 2%
otel or resort 27%
B ﬂﬁﬂ Hotel 32% 38%
. . 21% B
Online travel agencies 19%
Short t tal websit S 1% @ Z?;n“(‘a’;f e 19% 19%
ort term rental websites 8% gg
- . . 15% Campground / RV o o
Airline/commercial carrier 17% $ park 14% 6%
Traveliski sh hibiti 1%
ravel/ski show or exhibition 6% Rented cottage / . .
/ﬁ‘ cabin 14% 4%
Visitors' bureau/government tourism 13%
office 7%
12% H Motel 13% 13%
Auto club/AAA 0
1% o
Travel agent/company 16% m Country inn / lodge 1% 5%
Destination websites Own condo /
4\ apartment / cabin / 10% 4%
B — second home
Voice activated search (e.g. Siri, o
Alexa)
0% 5% 10% 15% 20% 25% 30%

Lengwoods



Eastern: During Trip

Activity Groupings

Outdoor Activities

/4‘?3%\ 65%

U.S. Norm: 48%

Entertainment Activities

@
& o

U.S. Norm: 55%

Cultural Activities

i,
T

U.S. Norm:

Sporting Activities

X

U.S. Norm: 24%

Question updated in 2020

41%

29%

Business Activities

U.S. Norm: 18%

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)

Sightseeing

Shopping

Attending
celebration

National/state park

Landmark/historic
site

Hiking/backpacking

Local
parks/playgrounds

Nature tours/wildlife
viewing/birding

Visited American
Indian Community

Swimming

Eastern

22%

U.S. Norm

16%

20%

22%

20%

13%

16%

7%

16%

1%

16%

7%

15%

9%

13%

%

12%

5%

11%

12%




Eastern: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Eastern U.S. Norm Eastern U.S. Norm
-% S}:) Qg;rrlgnce/grocery 59% 42% Unique/local food 33% 40%
Big box stores &Iﬁ
(Walmart, Costco) 49% 33% =] Picnicking 26% 14%
. Food delivery service
Outlet/mall shopping 44% 47% (UberEATS, 19% 21%
DoorDash, etc.)
Souvenir shopping 30% 39% Street food/food 18% 21%
trucks
: o N2
Boutique shopping 19% 28% 'iﬁ . Fine/upscale dining 18% 22%

Antiquing 7% 13% : ?% Gastropubs 16% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 Picdimepipaidn




Eastern: During Trip

Base :2020/2021 Overnight Person-Trips

% Very Satisfied with Trip

57%

(PQ Safety/security
I vl Sightseeing/attractions

57%

54%

0 Quality of accommodations
64%

of overnight travelers were
very satisfied with their overall
trip experience

Friendliness of people 53%

51%

Cleanliness

IS\
A
(@ Value for money
%
b=
5

49%

Quality of food 49%

Public transportation

42%

Music/nightlife/entertainment 339%

0% 10% 20% 30% 40% 50% 60%

. . Lc)‘ngwoods
Question updated in 2020 b pecin




Demographic Profile of Overnight Eastern Visitors

Base: 2020/2021 Overnight Person-Trips

Gender Age
B 1824 W2534 W3544 W 4554 WB55-64 W65+
Eastern
Average Age
39.6
U.S. Norm
Average Age
. 43.7
U.S. Norm U.S. Norm
Marital Status
48% 52%

l Eastern W U.S. Norm

2 ®  Married / with
'* partner
4 Single / never

* married

2. ® Divorced / widowed / 9%
"’* separated -
14%

Lengwoods




Demographic Profile of Overnight Eastern Visitors

Base: 2020/2021 Overnight Person-Trips

Education Employment

B Eastern W U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other

18%

Eastern U.S. Norm

I 79
I 19%

High school or less/ [ NG 20°
Other N 23%

0% 10% 20% 30% 40% 50%

Some college

Hispanic Background
Household Income Race

B White B African-American B Other
100%

Eastern U.S. Norm 17% 18%
75% 100% 100% °
79% 78%
50%
25%
50% 50%
0% $50 - $75 - $100 -
<$A99K  g7a9k  $99.9k  s1a99k 10K+ 159%
10% 12% °11%
Eastern U.S. Norm
U.S. Norm 41% 20% | | 15% | | 7% || 8% | 0% l 0%
' ' ' . . Lengwoods
Question updated in 2020 MTERMATIO




Demographic Profile of Overnight Eastern Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

0

U.S. Norm 21% 32%

Children in Household

U.S. Norm
Eastern
Il No children under 18 49% Hl No children under 18 50%
B Any13-17 24% B Any 13-17 22%
B Any6-12 36% M Any 6-12 29%
. | . B Any child under 6 24% . . M Any child under 6 20%
NGO : W0 '

L@‘ngwoo_ds
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results.

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other

known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Southeastern, the following sample was achieved in 2020/2021:

+t
C
Overnight Base Size

293

An overnight trip is any journey for business or pleasure, outside your
community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Southeastern Travel Market

Base: 2021 Overnight Person-Trips

Total Size of Southeastern 2021 Domestic Travel Market

Total Person-Trips

5.8 Million

‘ +5.1% vs. 2019 ’

n Day
60% 3.5 Million

- Overnight
40% 2.3 Million

Lengwoods




Size and Structure of Southeastern's Domestic Travel Market
Base: 2021 Overnight Person-Trips

Past Visitation to Southeastern

Overnight Trips to Southeastern Base: 2020/2021 Overnight Person-Trips

759, of overnight travelers to
0 .
Southeastern are repeat visitors

Millions

of overnight travelers to
54% Southeastern had visited before in
the past 12 months

2019 2021

Lengwoods




Southeastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Southeastern B U.S. Norm

o, s  49% Vit o) retntves | N :-:
II * BN MEnes e
LA Visiting friends/ relatives 42%
I
‘ 1% Outdoors o
Outdoors ﬂ N
I
ourin
E 1% 3% O I o
Touring Conference/ ;- o
‘ Convention Casino - 2;
¢ = |
Casino ® L %
o/l g City trip D
= 4% = o
= S | E2
City trip 5% Special event - 6%
(s]
Other business trip
3%
. N B
Special event Cruise B
0
’f 3% TT — ki. 2%
d Cruise p - Theme park . 3%
o 3% 0% 10% 20% 30% 40% 50% 60%
¢ Business-Leisure
Theme park
Lengwoods




Structure of the U.S. and Southeastern Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips Southeastern Overnight Trips

| Visiting friends/relatives 42% W Visiting friends/relatives 49%

[ | Marketable 48% B Marketable 41%
[ | Business 6% W Business 7%
[ | Business-leisure 4% B Business-leisure 3%

Lengwoods




Southeastern's Overnight Trip Characteristics
Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

.

Salt Lake City, ID/UT 23%

ldaho 23% Boise, ID 1%
Utah 22% B

; Idaho Falls-Pocatello, ID 10%
New York 4% :

Washington 4%

Los Angeles, CA 7%

New York, NY

LY

0% 5% 10% 15% 20% 25%

Lengwoods




Southeastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip

B Southeastern W U.S. Norm
] I -
e 26%
|

st 221
2 R 2o

==L
- pm

|
I %
50 R 1%

I .
3 R o

1o N
I

0% 5% 10% 15% 20% 25% 30% 35%

U.S. Norm

3.9

Average Nights

Southeastern

4.0

Average Nights

Nights Spent in Southeastern

1 night 36%

3-4 nights 28%
5-6 nights 4%
of each trip was
- 68% spent within the
7+ nights 204 destination
0% 5% 10%  15%  20%  25%  30%  35% 40%

Average number
of nights

2.7

Lengwoods



Southeastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults W Children B Southeastern B U.S. Norm

Just myself / traveled alone

St Total

o0 0
w w w U U | 0% 5% 10% 15% 20% 25%  30%
y | at 3.0 o o R

Composition of Immediate Travel Party

Southeastern

a( ~

Average number of people B Southeastern W U.S. Norm

Spouseipartner |
U.S. Norm criren) | <

- RE
Friend S)J— 5%

Al Total
14%
J J ] Ot retatve(s) [T
1 2.9 peren(s) IR

Business associate(s)

{

,,z

™

Average number of people

- 5%
0% 10% 20% 30% 40% 50% 60%  70%

D 6

Lengwoods




Southeastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination

U.S. Norm

Own car / truck

70%

Plane

]

It

22%

Rental car

-1 B

15%

ﬁ<
)

Online taxi service

-]

1% \
-

Camper / RV (:) . 1% 10% J

. SE—

Taxi cab . 10% 9% ]

v N
Motorcycle W I5% 6%
: 7 | 4% 5%
Ship / boat °

Question updated in 2020

Transportation Used within Destination

B Southeastern B U.S. Norm

I 7
O N 55

I 152
————

Rental car 23%

ol N 15,
ane S 12%

I 15%
I 1%

I 12%
I 16%

I 12%
I 10%

I 1%
I 11%

I 10%
I 0%

Motorcycle

Online Taxi Service

Train

Camper, RV

Bicycle

0,
T o

B oo
I 1%

. 0%
N 5%

0%  10%  20%  30%  40%  50%  60%  70% 80%

Bus

Ship/Boat
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Southeastern: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Southeastern W U.S. Norm

~ Southeastern U.S. Norm
Advice from relatives or friendsJ 12%1 o Did not ol thi
inI ag\(/)ar?czn e 19% 17%
A hotel or resort 12%
18%
. , 12% More than 1 year in o o
Social Media 9% advance 3% 6%
. . 1%
Online travel agencies 1%
- 8, 6-12 months 9% 14%
An airline/commercial carrier : 10%
0,
Auto club/AAA = ..
| o 3-5 months 19% 18%
. .. . 7%
Radio show/advertising on radio 4% .
A visitors’ bureau/goyernme.nt 7% 2 months 13% 15%
tourism office 6%
. . . 7% o
Destination Websites 7%
- 591 1 month or less 38% 30%
Short term rental websites 5% °
. 5%
Travel guide/other books 59

0% 5% 10% 15% 20% Lengwoods




Southeastern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Method of Booking

B Southeastern B U.S. Norm

Hotel or resort

20%

Online travel agencies 19%

14%

Airline/commercial carrier 17%

12%

Auto club/AAA 1%

. . 11%
Travel/ski show or exhibition 6% °

11%

Travel agent/company 16%

9%

Short term rental websites %

\—1—

8%

Destination websites 7%

8%
7%

Visitors' bureau/government tourism
offlce

3%
2%

Voice activated search (e.g. Siri,
Alexa)

25%

27%

0% 5% 10% 15% 20% 25%

30%

Accommodations
Southeastern U.S. Norm
ﬂﬁﬂ Hotel 29% 38%
@ :l?ar\nﬁsec;f friends / 28% 19%
H Motel 15% 13%
Campground / RV o o
$ o 13% 6%
Own condo /
4 apartment / cabin / 9% 4%
i B second home
ﬂ:‘ Bed & breakfast 7% 8%
m Country inn / lodge 6% 5%
Lengwoods



Southeastern: During Trip

Activity Groupings

Outdoor Activities

el %

U.S. Norm: 48%

Entertainment Activities

@
& o

U.S. Norm: 55%

Cultural Activities

i,
TIN 32

%

U.S. Norm: 29%

Sporting Activities

'\\l'v‘y‘ 20%

U.S. Norm: 24%

Question updated in 2020

Business Activities

U.S. Norm: 18%

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)

Shopping

Landmark/historic site

Sightseeing

Hiking/backpacking

Attending celebration

Fishing

Swimming

Camping

National/state park

Business
convention/conference

Southeastern

20%

U.S. Norm

22%

19%

1%

18%

16%

15%

7%

15%

13%

12%

%

11%

12%

11%

6%

11%

%

10%

8%




Southeastern: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Southeastern U.S. Norm Southeastern U.S. Norm
B convenencel ; .
oY) st‘? Q‘;/;rrllgnce grocery 52% 42% Unique/local food 36% 40%
B Big box stores Food delivery service
II I (Walmart, Costco) 39% 33% : “ (UberEATS, 24% 21%
: a DoorDash, etc.)
I R . . : B2
orm Souvenir shopping 38% 39% = Picnicking 19% 14%
Outlet/mall shopping 37% 47% tStreft food/food 19% 21%
rucks
: o N2
Boutique shopping 22% 28% 'iﬁ . Fine/upscale dining 18% 22%

Antiquing 10% 13% : ?% Gastropubs 10% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 Picdimepipaidn




Southeastern: During Trip

Base: 2020/2021 Overnight Person-Trips

58%
of overnight travelers were

very satisfied with their overall
trip experience

Question updated in 2020

Is\

&
@
A
%
Sy
b=
&

Friendliness of people

Safety/security

Quality of accommodations

Value for money

Cleanliness

Quality of food

Sightseeing/attractions

Public transportation

Music/nightlife/entertainment

% Very Satisfied with Trip

63%

62%

53%

51%

51%

45%

45%

39%

39%

0% 10% 20% 30% 40% 50% 60% 70%
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Demographic Profile of Overnight Southeastern Visitors

Base: 2020/2021 Overnight Person-Trips

Gender Age

B 1824 W25-34 W3544 W45-54 W55-64 W65+

Southeastern
.
Average Age

421
~——

16%

U.S. Norm
Average Age

43.7

12%

U.S. Norm U.S. Norm

Marital Status

i' ’} Divorced / widowed / _ 22%
separated I
14%
|

48% ' 52%
' B Southeastern W U.S. Norm
® ® \arried / with |
'ﬁ partner . gk
® .
married

Lengwoods




Demographic Profile of Overnight Southeastern Visitors

Base: 2020/2021 Overnight Person-Trips

Education Employment

B Southeastern W U.S. Norm B Full time / self-employed B Part time B Not employed / retired / other

] Southeastern U.S. Norm

I, 279
I 19%

High school or less/ | NG 6%
Other N 23%

0% 10% 20% 30% 40% 50%

Some college

Hispanic Background

Household Income Race
B White B African-American B Other
100%

— — —— — — Southeastern U.S. Norm 18%
750 & — T — 100% 100% 16%
79% 78%
50%
25% —
— 50% 50%
0% $50 - $75 - $100 - o
< .
$499K  g749k  so9.9k  s1a99k  S1S0K* 5% 16% 110,
8% Southeastern U.S. Norm
U.s. Norm 2% | [ 20% | [ 5% | [ 7% || 8% | 0% l 0%

: . L@‘ngwoods
Question updated in 2020 (TR




Demographic Profile of Overnight Southeastern Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm

Children in Household

Southeastern U.S. Norm

l No children under 18 49% Il No children under 18 50%

B Any13-17 26% M Any 13-17 22%

i Any 6-12 R 27% i Any 6-12 . 29%
. . . B Any child under 6 18% . I . B Any child under 6 20%

Wy “;V/ ) N
““H ‘\“u:‘

Lengwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results.

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other

known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For South Central, the following sample was achieved in 2020/2021:

+t
C
Overnight Base Size

271

An overnight trip is any journey for business or pleasure, outside your
community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the South Central Travel Market

Base: 2021 Overnight Person-Trips

Total Size of South Central 2021 Domestic Travel Market

Total Person-Trips

4.3 Million

‘ +14.1% vs. 2019 ’

u Day
65% 2.8 Million

m Overnight
35% 1.5 Million

Lengwoods




Size and Structure of South Central's Domestic Travel Market
Base: 2021 Overnight Person-Trips

. . : Past Visitation to South Central
Overnight Trips to South Central Base: 2020/2021 Overnight Person-Trips

789 of overnight travelers to South
° Central are repeat visitors

Millions

of overnight travelers to South
63% Central had visited before in the
past 12 months

2019 2021

+14.6%

Lengwoods




South Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B South Central B U.S. Norm

s 2 50% . 00 0 000 09090 9 P
II ) NG endsr e
LA Visiting friends/ relatives 42%
‘ | outdoors NN 5
16% uidoors | o
Outdoors ﬂ =
| rouring NN
ourin
G.. B 14% 0% O I 1%
Touring Conference/ li- 4%
: Convention , Special event
6%
P 4% —
Special event PS o - 4%
o/l g City trip D
= 4% = —
= S B 2
City trip 3% Cruise B 2
0
£ Other business trip
e % B 2
Cruise Casino -05"/
R (o
@m 2% iIT! — I1%
Casino P Ski/Snowboarding I1°/
_E 1% 4% 0% 10% 20% 30% 40% 50% 60%
i ‘ Business-Leisure
Ski/Snowboarding
Lengwoods




Structure of the U.S. and South Central Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips South Central Overnight Trips

| Visiting friends/relatives 42% W Visiting friends/relatives 50%

[ | Marketable 48% B Marketable 43%
[ | Business 6% W Business 3%
[ | Business-leisure 4% B Business-leisure 4%

Lengwoods




South Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Boise, ID 18%

13%

B Salt Lake City, ID/UT
Idaho 37% -

©
o
S

Utah 11% Idaho Falls-Pocatello, ID

California 10%

Twin Falls, ID 8%

Oregon 6% .

Arizona 5% Los Angeles, CA 6%

Portland, OR 4%

Phoenix, AZ 3%

B

0% 5% 10% 15% 20%

Lengwoods




South Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in South Central

B South Central W U.S. Norm 1 night 45%

pyp=-py -
I 26% ’
.

_ L
s P i -

= F  34nights
T4 N 24% : ’

2 nights 28%

17%

- .
I (2
>0 N 1% |
— 5-6 nights 5%

213 I - of each trip was
-7 I - ; . 59% spent within the
., I SE— P destination

N 4% ,
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30% 35% 40%  45% 50%

South Central U.S. Norm Average number

4 1 3 9 of nights
Average Nights Average Nights 24

Lengwoods




South Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

N Adults B Children B South Central B U.S. Norm

Just myself / traveled alone

St Total

South Central

IillﬁlliJ i
|

Average number of people B South Central W U.S. Norm

Spouserparine: | -
U.S. Norm criren) I .,
: : I 2 1%
Other relative S)J_ 12%

Al Total 17%

\ J ‘ Frenis) ™[

[ I\,

il 2.9 Parent(s) - 1%

Business associate(s)

0% 5% 10% 15% 20% 25% 30%

SnoooonEoENONONEOEONOEOROENNONONNEONENNORNENEOENENENEONNNNEONOENNENENEEENENENNNENNOEOEOENNEENOENENEEENENEOROENEOEONNONNNNNOENENEEOENENEONNNOENNOENNENEOEEENENEOEOENRAEDEOEDDE|

-

Composition of Immediate Travel Party

{

,,z

™

Average number of people

- 5%
0% 10% 20% 30% 40% 50% 60%  70%

D 6

Lengwoods




South Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination

U.S. Norm

Own car / truck

70%

Il

Rental car - 13% 15%
e -] E =
Camper/ RV . 9% 10% ]

|

Online taxi service

1%

[ )
Taxi cab l 6% @
Motorcycle I 5%
Train '4%
Bus I4% L
Ship / boat I 2% B

Question updated in 2020

Transportation Used within Destination

B South Central B U.S. Norm

N 7
5

I 4%
N 23%
. . - B %
Online Taxi SGI’VICGJ_ 16%

B o
Camper, RV Il 1%

Rental car

B s
B 10%

Bl 5
R 1%

B 6%
B 2%
B 5%
— R
B 5%
P'a”ew— 12%

. M 4%
Bicycle B 0%

Ship/Boat .,

0%  10% 20% 30% 40% 50% 60% 70%

Train

Motorcycle

Taxi Cab

Bus

80% 90%

Lengwoods



South Central: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B South Central W U.S. Norm
South Central U.S. Norm

0,
° Did not plan anything
. . 16% in advance
Social Media 9%
(o]

J_ 1% More than 1 year in

27% 17%

i i o, 0,
A " advance e o

Destination Websites

I 6-12 months % 14%
Short term rental websites _ 5% °

- )
A ot o o (-
° 3-5 months 15% 18%

y - 0
An il commerelal Carrier N 10% -

Travel guide/other booksJ_ :*;o 2 months 12% 15%

I .

6%

Television program/advertising
on TV

= 1 month or less 35% 30%
Magazine articles/advertising in ’ ¢

magazines

I 9

4%
3%

0% 5% 10% 15% 20% Lengwoods

5%

Official travel guide of a
state/city/region




South Central's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Method of Booking Accommodations

B South Central B U.S. Norm

South Central U.S. Norm
27%
Online travel agencies o )
19% Home of friends / 35% 19%
- . relatives 0 0
0 B
Hotel or resort 279%
y o 16% Hotel 32% 38%
Airline/commercial carrier 17%
(o]
15%
Destination websites 7% g:rr;pground IRV 17% 6%
i 13%
Short term rental websites 8%
Motel 10% 13%

10%

Visitors' bureau/government tourism

office 7%

_9%— e e 7% ¥
16% o

Rented home / condo
/ apartment

Travel agent/company

| I R

Travel/ski show or exhibition

6% 6%

Own condo /
apartment / cabin / 6% 4%
second home

Auto club/AAA 1%

B AEE

Voice activated search (e.g. Siri,
Alexa)

0% 5% 10% 15% 20% 25% 30%

Lengwoods




South Central: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

/4‘\.3%.\ 53% \'ﬁ 45%

U.S. Norm: 48% U.S. Norm: 55%

Cultural Activities

TNN 31%

U.S. Norm: 29%
Sporting Activities Business Activities

'\“o‘ o e . ¢ o
Wi 6% .ﬁ‘ 11%

U.S. Norm: 24% U.S. Norm: 18%

Question updated in 2020

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)

Sightseeing

Landmark/historic
site

Shopping

Attending
celebration

Hiking/backpacking

National/state park

Camping

Nature tours/wildlife
viewing/birding

Local
parks/playgrounds

Swimming

South Central

25%

U.S. Norm

16%

23%

1%

21%

22%

21%

13%

19%

7%

17%

%

15%

6%

15%

%

15%

9%

13%

12%




South Central: During Trip

Base :2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
South Central U.S. Norm South Central U.S. Norm
-% S}:) Qg;rrlgnce/grocery 62% 42% Unique/local food 42% 40%
@ : =
f BY]4
4 Outlet/mall shopping 54% 47% ' ] Picnicking 24% 14%
i Big box stores
II I (Walmart, Costco) 52% 33% tsrggl(est food/food 21% 21%
200N . . Food delivery service
()
r(ﬁ'] Souvenir shopping 44% 39% (UberEATS, 20% 21%
DoorDash, etc.)
: o N2
Boutique shopping 25% 28% 'iﬁ . Fine/upscale dining 13% 22%

Antiquing 15% 13% : ?% Gastropubs 8% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 Picdimepipaidn




South Central: During Trip

Base: 2020/2021 Overnight Person-Trips

63%
of overnight travelers were

very satisfied with their overall
trip experience

Question updated in 2020

4
g
@
&
=

Friendliness of people

Safety/security

Sightseeing/attractions

Cleanliness

Quality of accommodations

Quality of food

Value for money

Music/nightlife/entertainment

Public transportation

% Very Satisfied with Trip

62%

61%

57%

54%

53%

47%

46%

39%

39%

0% 10% 20% 30% 40% 50% 60% 70%
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Demographic Profile of Overnight South Central Visitors

Base: 2020/2021 Overnight Person-Trips

Gender Age

B 1824 W2534 W3544 W4554 W5564 W65+

South Central

Average Age
16%
44.4

U.S. Norm

Average Age
12% geng
43.7

U.S. Norm
52%

U.S. Norm
48%

Marital Status

B South Central B U.S. Norm

e © Married / with 1

1*\ partner 00000000 kX
|

2. ® Divorced / widowed / ‘_17%

"’*

PR 2000 0 EX
* married
\
separated
I
\

Lengwoods




Demographic Profile of Overnight South Central Visitors

Base: 2020/2021 Overnight Person-Trips

Education Employment

ll South Central B U.S. Norm B Full time / self-employed B Part time B Not employed / retired / other
South Central U.S. Norm

14%
F’OSt-Gfad“ateJ- 20%

I 0%
I 19%

High school or less/ |G %
Other I 23%

0% 10% 20% 30% 40% 50%

Some college

Hispanic Background
Household Income Race

—56% — ~—19% 1 —12%— 9% — — 4% B White B African-American B Other

— South Central U.S. Norm 18%
Y — : 100% 100%
87%

100%

75%

78% 12%

50%

25%

— 50% 50%
0% - |
$50 - $75 - $100 -
<$A9IK  g7a9k $99.9K  $l49.9k 150K+ o 16% 110
5% g ’ South Central U.S. Norm
usNom [ a41% | [ 20% | [ 5% | [ 7% | [ &% | 0% x 0%

: . Longwoods
Question updated in 2020 ERKATIO




Demographic Profile of Overnight South Central Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm

Children in Household

South Central U.S. Norm

l No children under 18 54% Il No children under 18 50%

B Any13-17 21% M Any 13-17 22%

i Any 6-12 R 20% i Any 6-12 . 29%
. . . B Any child under 6 22% . \‘ I . M Any child under 6 20%

Wy “;V/ ) N
““H ‘\“u:‘
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2020 and 2021 trips. This
is to ensure a sufficient sample base for reliable results.

* However, visitor volumes and expenditures represent 2021 only.
These are based on our survey data and a careful review of other

known destination data sources to ensure that our estimates are as
accurate as possible, such as government data and STR reporting.

Base: 2020/2021 Overnight Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Southwestern, the following sample was achieved in 2020/2021:

C
Overnight Base Size
577
An overnight trip is any journey for business or pleasure, outside your

community and not part of your normal routine, where you spent one more
nights away from home.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Size of the Southwestern Travel Market

Base: 2021 Overnight Person-Trips

Total Size of Southwestern 2021 Domestic Travel Market

Total Person-Trips

10.2 Million

[ 6.4%vs. 2019 |

= Day
56% 5.7 Million

m Overnight
44% 4.5 Million

Lengwoods




Size and Structure of Southwestern's Domestic Travel Market

Base: 2021 Overnight Person-Trips

. . : Past Visitation to Southwestern
Overnight Trips to Southwestern Base: 2020/2021 Overnight Person-Trips

D

o of overnight travelers to
83% Southwestern are repeat visitors

w

Millions
N

of overnight travelers to
61% Southwestern had visited before in
the past 12 months

=

2019 2021

L@ngwoods




Southwestern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Southwestern B U.S. Norm

e. 2 51% I -
W Visiting friends/ relatives
ll [[] V|s|t|ng friends/ re|atives _ 42%
| | EE
‘ 12% Qutdoors - 9%
Outdoors -
| I
= % 1% Touring. |l 1%
Touring Conference/ | 6%
Convention , i i
ril - City trip - 7%
el
= City trip ® Special ¢ 5%
° ° pecial even - 6%
. 0
5% [ ] -
. 2%
Special event 7% Resort l 050/
- 0
W;\ﬁ 29, Other business trip
’ ! (1]
@ 1%
Resort Ski/Snowboarding I 1%
R (v]
‘E 1% IT ~ I 1%
Ski/Snowboarding s |5 Theme park M 5%
1% 4% 0% 10% 20% 30% 40% 50% 60%
Tho ‘ Business-Leisure
eme par
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Structure of the U.S. and Southwestern Overnight Travel Market

Base: 2020/2021 Overnight Person-Trips

2021 U.S. Overnight Trips Southwestern Overnight Trips

| Visiting friends/relatives 42% W Visiting friends/relatives 51%

[ | Marketable 48% B Marketable 36%
[ | Business 6% W Business 8%
[ | Business-leisure 4% B Business-leisure 4%

Lengwoods




Southwestern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

B Salt Lake City, ID/UT
Idaho 39% ? —

Spokane, ID/WA
Washington 11% porane

California 9% Portland, OR - 7%

Oregon 8% n
; Twin Falls, ID

Utah 8%

Los Angeles, CA

Seattle-Tacoma, WA 4%

g
S

‘6% 5% 10% 15% 20% 25% 30% 35%

Lengwoods




Southwestern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Southwestern

B Southwestern W U.S. Norm 1 night 35%

-}y
I 26%
.

] 27,
2 25 i -

=  34nights
.. pm : ’

I
7 ———]

2 nights 22%

23%

1%

— 5-6 nights 8%
213 I o of each trip was
l_ 9% : B 78%, spent within the
14+ 1_ 8% 7+ nights 12% destination
N 4% ,
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15%  20%  25%  30%  35% 40%

Southwestern U.S. Norm Average number
4.6 3.9 of nights
Average Nights Average Nights 3.6

Lengwoods




Southwestern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults W Children B Southwestern B U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20% 25% 30% 35%

Southwestern

™

;) )
\/ S Total

27

SnoooonEoENONONEOEONOEOROENNONONNEONENNORNENEOENENENEONNNNEONOENNENENEEENENENNNENNOEOEOENNEENOENENEEENENEOROENEOEONNONNNNNOENENEEOENENEONNNOENNOENNENEOEEENENEOEOENRAEDEOEDDE|

1

-

Composition of Immediate Travel Party

Average number of people B Southwestern W U.S. Norm
U.S. Norm Child ren)J 3% .

I 199
;Z ) Other relative S)J_ 12% 19%

R Total
14%
J j ] Paren(s) [
il 2.9 Friendc) L 2%,

-4A,
B 5%

0% 10% 20% 30% 40% 50% 60% 70% 80%

™

Average number of people

Business associate(s)

D 6
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Southwestern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Transportation Used to get to Destination

U.S. Norm

Own car / truck

70%

Plane

Il

22%

Rental car

-1

15%

ﬁ<
)

Online taxi service

N ls%

1%

:

|

Taxi cab I 5% 9% J
. SR
Bus I4% 8% ]
Camper / RV (:) 4%
Motorcycle éwe I3°/° 6%
. z 1 5%
Ship / boat

Question updated in 2020

Transportation Used within Destination

B Southwestern B U.S. Norm

Y
=

| KA
I 23%

. . . _ 129
Online Taxi SGI’VICGJ_A)1 6%

_ 109
Camper, RV | 11{;}

. 7o
B 9%

B 5%
I 12%

B 5%
I 12%

I 5
I 10%

- 0,
Motorcycle}& 1%

| A
I 1%

M 4%
N 5%

0%  10%  20%  30%  40%  50%  60%  70% 80%

Rental car

Bicycle

Plane

Taxi Cab

Train

Bus

Ship/Boat
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Southwestern: Pre-Trip

Base: 2020/2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Southwestern B U.S. Norm

-~ Southwestern U.S. Norm
id not plan anything o o
129 in advance 21% 17%
Advice from relatives or friends 1 20/°
0
- . . 1% More than 1 year in
An airline/commercial carrlerJ 10% advance 4% 6%
. . 10%
Online travel agencies 1%
- 8% 6-12 months 10% 14%
Social Media 9%
0,
Destination Websites o% 7%
- ° 3-5 months 13% 18%
Short term rental websites 59 6% -
3% 0 [\
Auto CIub/AAAJ 8% 2 months 16% 15%
Official travel guide of a 3% T
state/city/region 3%
— 1 month or less 36% 30%
Voice activated search (e.g. Siri, 3% ’ °
Alexa) 2% .
Atravel agent/ 2%
ravel agent/company 10%
0% 5% 10% 15% 20% Lengwoods




Southwestern's Overnight Trip Characteristics

Base: 2020/2021 Overnight Person-Trips

Method of Booking

B Southwestern B U.S. Norm

Hotel or resort 7%

. . . 20%
Airline/commercial carrier 17%

19%

Online travel agencies 19%

. 1%
Short term rental websites 8%

I

10%

Travel agent/company 16%

7%
7%

6%
1%

7%

Destination websites

Auto club/AAA

|

Visitors' bureau/government tourism
office

Voice activated search (e.g. Siri,
Alexa)

Travel/ski show or exhibition

6%

Accommodations

0% 5% 10% 15% 20% 25% 30%

Southwestern U.S. Norm
ﬂﬁﬂ Hotel 32% 38%
@ :l?erxnﬁse()sf friends / 30% 19%
H Motel 1% 13%
Campground / RV o o
o =
A Own condo /
A apartment / cabin / 5% 4%
e —) second home
Rented home / condo 0 o
ﬁ [ apartment 5% 6%
mA Bed & breakfast 4% 8%
Lengwoods



Southwestern: During Trip

Activity Groupings

Outdoor Activities

el <o

U.S. Norm: 48%

Entertainment Activities

@
& o

U.S. Norm: 55%

Cultural Activities

i,
T

U.S. Norm:

Sporting Activities

'\\l'v‘y‘ 12%

U.S. Norm: 24%

Question updated in 2020

18%

29%

Business Activities

:&: 14%

U.S. Norm: 18%

o

Base: 2020/2021 Overnight Person-Trips

Activities and Experiences (Top 10)

Southwestern U.S. Norm

Shopping 26% 22%

Sightseeing 19% 16%

Attending 0 )
celebration 18% 13%

Hiking/backpacking 15% 7%

Swimming 12% 12%

Landmark/historic o 0
ok 1% 11%

Local o 5
parks/playgrounds 1% 9%

National/state park 11% 7%

Fishing 10% 7%

Nature tours/wildlife - 5
viewing/birding 9% 7%




Southwestern: During Trip

Base: 2020/2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Southwestern U.S. Norm Southwestern U.S. Norm

-% S}:) Qg;rrlgnce/grocery 58% 42% Unique/local food 39% 40%
[ 4 . -
f BY]4

4 Outlet/mall shopping 50% 47% : ] Picnicking 19% 14%

I Big box stores Food delivery service
II I (Walmart, Costco) 4% 33% (UberEATS, 17% 21%
DoorDash, etc.)

“?.(.r";'.] Souvenir shopping 32% 39% tSrLrsl?; food/food 15% 21%
: o N2

Boutique shopping 22% 28% 'iﬁ . Fine/upscale dining 14% 22%

Antiquing 6% 13% : SU% Gastropubs 6% 10%

Base: 2020/20210vernight Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 Picdimepipaidn




Southwestern: During Trip

72%

of overnight travelers were
very satisfied with their overall
trip experience

Question updated in 2020

%

®

Ny
g
@
&
=

Safety/security

Cleanliness

Friendliness of people

Quality of accommodations

Sightseeing/attractions

Quality of food

Value for money

Music/nightlife/entertainment

Public transportation

Base: 2020/2021 Overnight Person-Trips

% Very Satisfied with Trip

69%

64%

62%

60%

60%

60%

47%

42%

33%

0% 10% 20% 30% 40% 50% 60% 70% 80%
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Demographic Profile of Overnight Southwestern Visitors

Base: 2020/2021 Overnight Person-Trips

Gender Age

B 1824 W2534 W3544 W 4554 WM55-64 W65+

Southwestern

Average Age

12% 46.7

U.S. Norm

Average Age
12%
43.7

U.S. Norm .
Marital Status
52%
' B Southwestern B U.S. Norm
® ® |arried / with ]
'ﬁ partner 58%
* married °

U.S. Norm
48%

|

2. ® Divorced / widowed / _210/

% -
\

Lengwoods




Demographic Profile of Overnight Southwestern Visitors

Base: 2020/2021 Overnight Person-Trips

Education Employment

B Southwestern W U.S. Norm B Full time / self-employed B Part time B Not employed / retired / other

16%

Southwestern U.S. Norm

I 2
I 19%

High school or less/ N 229
Other I 23%

0% 10% 20% 30% 40%

Some college

Hispanic Background
Household Income Race

—44% — —25% - —13% -~ 13% - — 6% - B White B African-American B Other

- Southwestern U.S. Norm 18%
—— — 100% 93% 100%

100%

75%
78% 11%
50%

25%

— 50% 50%
o N
$50 - $75 - $100 -
<$A99K  g7a9k  $99.9k  s1a99k 10K+ ) 16% 110
1% 10% ’ Southwestern U.S. Norm
Ciaon onos im0, oo, Cao 0% ] 0%
U.S. Norm 41% 20% | 15% | 17% | 8% | x

: . Longwoods
Question updated in 2020 ERKATIO




Demographic Profile of Overnight Southwestern Visitors

Base: 2020/2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

19% 15%

U.S. Norm 21% 32%

Children in Household

U.S. Norm

Southwestern

Il No children under 18 57% Hl No children under 18 50%

B Any13-17 20% W Any 13-17 22%

B Any6-12 22% I M Any 6-12 29%
. . . B Any child under 6 18% . . M Any child under 6 20%
PV - N -

Il

Lengwoods
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