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IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 29

43%

34%

31%

21%

0 30 60

Reduced travel plans

Canceled trip completely

Changed destination to one I can
drive to as opposed to fly

Changed trip from international to
domestic

68%

of travelers planning to 
travel in the next six 

months will change their 
travel plans due to 

coronavirus
Base: Coronavirus Changed Travel Plans



Travel Sentiment Study Wave 29

Travelers Planning to Change Upcoming Travel Plans Due to 
COVID-19 Comparison
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Base: Coronavirus Changed Travel Plans

Impact of COVID-19 on Upcoming Travel Plans Comparison
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Base: Coronavirus Changed Travel Plans

Impact of COVID-19 on Upcoming Travel Plans Comparison
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Indicated that Coronavirus Would Greatly Impact their Decision to 
Travel in the Next Six Months

IMPACT ON TRAVEL PLANS



2019 



• Begun in 1990, Travel USA® is the largest and oldest ongoing
American domestic travel tracking study, with almost 275,000
trips in our 2019 database. 

• That database is representative of all overnight and day trips 
Americans took in 2019 within the United States.

• Overnight trip defined as any journey for business or pleasure 
outside of a respondent’s community not part of their normal 
routine, where they spent one or more nights away from home.

• There are 1,149 overnight trips to Idaho in the 2019 
Travel USA® database. 

Methodology

Longwoods Travel USA®



Total Size of Idaho 2019 Domestic Travel Market

Size and Structure of Idaho's Domestic Travel Market

Total Person-Trips

Overnight Trips to Idaho

Size of Idaho Overnight Travel Market - Adults vs. Children

Total Overnight Person-Trips

vs. last year

Base: 2019 Overnight Person-Trips

Up 4.5% vs. 2017 

Up 3.3% vs. 2017 



Domestic Overnight Expenditures - by Sector

Idaho's Overnight Trip Expenditures

Total Spending

Average Per Person Expenditures on Domestic Overnight 
Trips - by Sector

Average Per Party Expenditures on Domestic Overnight 
Trips - by Sector

Average Per Person Expenditures 
on Domestic Overnight Trips 

- by Trip Purpose

Average Per Party Expenditures 
on Domestic Overnight Trips 

- by Trip Purpose

vs. last year

Base: 2019 Overnight Person-Trips

Up 12.9% vs. 2017 



Main Purpose of Trip

Idaho's Overnight Trip Characteristics
Main Purpose of Leisure Trip

Base: 2019 Overnight  Person-Trips



Total Nights Away on Trip

Idaho's Overnight Trip Characteristics

Average last year

Nights
Idaho

Average Nights

U.S. Norm

Average Nights

Base: 2019 Overnight  Person-Trips

Average in 2019

Nights

Number of Nights Spent in Idaho - Trended



% Very Satisfied with Trip Past Visitation to Idaho

Idaho: During Trip Base: 2019 Overnight  Person-Trips



Super Regions

Idaho Conference on Recreation and Tourism 
Recovery Workshops

October 2020



Region I: Northern & Region II: North Central



Idaho: Regions I & II
Region I: Northern Region II: North Central



Idaho: Regions I & II
Region I: Northern Region II: North Central



Region IV: South Central & Region VII: Central



Idaho: Regions IV & VII
Region IV: South Central Region VII: Central



Idaho: Regions IV & VII
Region IV: South Central Region VII: Central



Region V: Southeast & Region VI: Eastern



Idaho: Regions V & VI
Region V: Southeast Region VI: Eastern



Idaho: Regions V & VI
Region V: Southeast Region VI: Eastern



Region III: Southwest



Idaho: Regions III
Region III: Southwest
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