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and post your questions in the InboundMarketing.com forums
(http://www.InboundMarketing.com/Forun!
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Part 1: Intro duction to Facebook

Welcome

At this point, you have heard of social media and inbound marketing. Maybe you experimented with
TwitterandchecB R 2 dzii @2 dzNJ 1 A RaQ CI| 28he 2288 forciNgéfsiufiebtsi = | y R @
whowantto maked dzZNB G KS@ QNB | ff G (K @hydldeyaBy obthidNdateyto { I i dzNJ
youor your business?

Social media and inbound marketing are inciegly important assets for businesses to get found by
and engage with potential buyers on the wdlhink about the way you find information about products
and serviceg are you watching TV ads? Going through your junk mail? Or are you going to a search
engine or a friend? People have gotten better and betteigabringmarketing messages with DVRs,
caller ID, and spam filters, and instead go to Google and social netwoissiwers to their questions
The question for yois: will you be there to answet.

Facebook is not an evil timegaster, a community just foratlege students, osomething scey or
irrelevant for marketers, even you B2B folk&acebook is a tool for connengj people with those
around them.And, as with any social media tool, marketers have an opportunitiséoFacebook to
expand their online footprint andngage with customers directly.

But yes, it can be difficult to figure out what you can and should do. And yes, it can be quitéca feat
convince your CEO to let you incorporate Facebook or a larger social media sim&tegyur marketing
plan. But, armed with the right knowledge and metritss possible.

So here we go. In an effort to get marketers up to speed on how to use Facédranarketingg S Q NB
publishing this ebook that will walk you through (absolutely) everything you need to know abiogt
Facebook for marketing tdrive real business results

HubSppt
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What | s Facebook?

Facebook is a social utility for connecting people whitse around theng, friends, family, coworkers, or
simply others with similar interests. Facebook started in 2004 as a closed community for college
students (requiring users to sign up with a valid university email address) but has since expanded
beyond hat to high schod corporations, regional networks, or any user across the world. Facebook
allows users to connect and shanformation in a variety of ways.

Why You Should Care:

At the time of ths writing, Facebookas over Active Fa_tc_ebook Users

500 million active usefsand that number (Millions)

continues to grow steadilyt isthe third most 600

trafficked website in the worl@behind Google 500

and Yahod)and the most trafficked social medie 400 /

site in tte worldf. As early as July 2007, 300 /
Facebook started calling itself one of the top /
people/social search engines on the wéb 200 /

though some disagre® 103 P

¢CKAY]l @&2dz2NJ Odza G 2 YSNA 2004 2005 2006 2007 2008 2009 2010 |B
aretens of thousands afegional, workrelated, .
collegiate, and high school networks. More thar HUbSb\SSt Source: Facebook

two thirds of Facebook users are outside of
college and the fastest growing demographithisse 3 years and oldeiVhile Facebook started off as
a community for college studenti,has expanded far beyond that and you will be hprdssed to find
a demographic noyetNS LINBa Sy 4§ SR I YQniiHon GerOSo6221 Qa HA

Business Goals for Using Facebook:

Get found bypeople who are searching for your products or services

Connect and engage with current and potential customers

Create a community around your business

Promote other content you create, including webinars, blog articles, or other resources

= =4 =4 =4

This ebook will discuss how to use Facebook to achieve these business goals.

! http://www.new.facebook.com/press/info.php?statistics

2 Compete.com

% Comscore

* http://blog.facebook.com/blog.php?post=2535632130

® http://searchengineland.com/fadeook-one-of-the-top-searchenginesi-dunno-aboutthat-11646.php

HubSppt
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Part 2: Setting Up Your Facebook Profile

This section is all about setting up your perabFacebook profile. To fully and authentically engage on
Facebook, you shuld create a personal account and start making connections and sharing information.

Personal Accounts vs. Business Accounts

On Facebook, Profiles are meant for people and Pagesaant for businesses. To fully engage and
t SOSNI 3S ClL0OS06221Q4a FSIddNB&as e2dz aKz2df R ONBIGS t
balancingousiness and personal contactssS Qf t O2@SNJ KIFId Ay GKS ySEG &aSO

Whatnot to do with your grsonal profile: Do not create a personal profile for your busineesfiles
are for people, Pages are for businessEacebooks buildingsignificant newfunctionality for

businessesand all of this functionality i@ y t & | @I At I 0 f SabdukPadge$ mb&and lakerS Qf t G|
section.

facebook Meme Profe Fricads Inbox 3 e vpe Setwgs Logot R &
Thomas Kent s e marketing campaiy
m-r P ——— e vpe  Setngs togos  EREEE

-] -

- . T e What not to do:
Nw U puLde £O  Moustare Ghaddar o« n et ok 7 ok G k| et Do not create a
o W * facebook JEECIETRESTEE personal profile

8% 9 Mess  and Spectaculw pages B2 write €1l Share Link BR) Post Mhote S Record Video S et ~ H
AT i for your business.
ot = e gy gk b - Profiles are for
o Hubsppt people, Pages are
@ : : for businesses.
[ whormation A
L L eowrer £ Moustata Top 4 Events in Lebanon: MENA ICT Week| G.E. Week | >
Isdormatsce — Ir"l-‘e!v)\c/i;. :Ll:"b'a‘::)n Conference \&n:sﬂ?:nden(f* Day: ) ‘..:
D [ ¢ i i ot tin | 1t
o -
Oxows D AW 0D 2 :

There are a few key differencestween Business Pages dndrsonal Profiles:

1 Pages allowou to designate multiple administrators, so that you can have multiple people help
manage the account, and if one of your administrators leaves the company, you can still have
control over the Page.

Pages are, by default, public and will start rankingdanebook and public search results.
Pages are split into different categories (local businesses, brands, musicians) that help you get
listed in more relevant search results.
1 Personal profiles have friends, which require mutual acceptance, whereas anyobeaame a
fan of your Page without first going through administrator approval.

=a =

Worried about privacy? Facebook is very flexible in letting you contralgxposure on Facebook. A
later section will discuss how to customize your privacy settings torabwho sees which parts of your
profile, so that yo can safely engage on Facebook with both personal and business contacts.

HubSppt
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A Tour of the Facebook User Homepage

Notification Icons:New

friend requests, messages,
and notifications, including Events:Create an event and

wall posts, comments, etc. view birthday reminders and
event invitations.

Account SettingsPrivacy
settings, logout, Helgenter,
and more important features
to manage your account.

Core FeaturesNews feed,
inbox messages, upcomini
S@gSyiaz FyR
and requests.

Publisher:Post a status update,
photo, link, or video to be
published to your profile and to
@2dzNJ FNASYRaAQ

Profile  Account v

facebook

U Roshni Mirchandani | [Z] News Feed
Edit My Profile

Top News - Most Recent

- Share: [5) Status Photo ¢]] Link 'G¥ Video Events See Al
[E] News Feed
@ Messages | What are you planning?
@ Events 8~ & 13 event invitations
&Af, Friends m [ sirthday! Tomorrow 10:00pm
Cindy Cooper Kazan check out Rebel Green in the newest
@ Nofthesstern Ui i N = Cool Mom Picks - the coolest gifts and gear for parents Sponsored Create an Ad
@HubSpot - i , wpping blog for what's cool and Use Email to Post to Fans X
&) create Group... o s, iy s, e s, s o Upiond Emal o pot
See Al OB photos and statuses to
your fans from mobile.
Click here to get your
Photos Upload Email address.
29 Marketplace 3 e o
More ~ o - Requests See Al
i Dan Dunn | think I need to mow my lawn. In the upper-left of trfe picture &5, 12 friend requests
% *’::\ﬂ'cdf'-l'rgz:tfir,l:nf;;n:goTc ( . fs“ar‘\ Bﬁlb cog\ ::T:f.e te;l:s the story, right? http://twitpic.comy538w (] 2 group invitations
jonline. Z;ﬂ 12 Page suggestions
Jeff Bullas “iLike ..a Tool for Marketing Bands & Artists. Integrates New
Features to IPhone, FaceBook, , YouTube and Twitter"
P\:e;':’:u :5”7 (!:t;'\e acel MySpace, YouTube 2 or e b
10 wtes 300 * Comment * Like 0 ho Facebook?
o iy
- Andrea Stout one down, five to go! E Mho's not on Facebook?
- 11 minutes 300 * Comment * Lie hvite them now
&2 Who's here because of you?
f Christopher Penn PR homework fad: got a press release addressed to @ Zﬁ;ﬁ:x:i
¥ me by Mme er:ni:'g:\th : fm.gopher, do you currently use Twitter?". Gy Mgblle
Abert Maruoo
AGH
- | 10 chat (offiine)
RequestsView your pending
Groups View the groups friend requestsgroup
you are a member of or invitations, page suggestions
create a new group. and other requests.
Secondary Features News Feed; 2 dzNJ T N. Facebook ChatSet your
+ASg @2dzNJ | most recent activities status and chat with your
photos, browse through (posts, photos, etc.) Facebook friends via instant
marketplace listings, throughout Facebook. message within Facebook.
add new applications,
and more.

HubSppt
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Step 1: Sign up for an account.

Go towww.facebook.cormand sign up for a free account.

facebook I

Facebook helps you connect and share wit! Sign Up

the people in your life. It's free and anyone can join
Full Name: | \
& g - g & g Your Email: M ‘
3 .j_)\ : 2} New Password: |
g & breronl Birthday:|Monﬂ1: vHDay: v“‘{ear: v‘
g Py j_L Vihy do 1 nesd to provide this?
E

To create a page for a celebrity, band or business, click here.

Step 2: Edit your profile.

ChO1l 2y a4t NP T iaRihavihafon bak $5 @ 011 N& AMNE | 02dzi G KS
quiteyetcg SQf £  O2 @S NI yéulfillin ybur prcfildlan@ adE sorgeyfridrisls.

Search Home Profile

facebook

L Roshni Mirchandani [Z] News Feed Top News - Most Recent
Edit My Profile

x Share: [5) Status Photo ¢]] Link '3¥ Video Events See All
[:-] News Feed
@ Messages |

[ Events a~ m £ 13 eventinvitations

L0, Friends 31] Birthday! Tomorrow 10:00pm

What are you planning?

J£A0] 2y GKS GLYF2¢é Glo FyR GKSY G9RAG LYTF2NNIGAZ2

‘ wall Info Photos Boxes HNotes
» ﬁEditInfDrmaﬁon

Add basic, personal, contact, and work/education informatisihinformation is optional, but use this as
an opportunity to connect with people wh similar interests and connections from school or work.

HubSppt
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ﬂ BaSiC information: Blrthday’ Wall Info Photos Boxes HNotes
hometown, relationship status

f Personal infomation: Interests, # Clckon a profi secton below to edit i, ——
FOGABAGASEAT YR I
description. > Basic Information
1 Contact information: Email > Personal Information
address(es phone number(s), » Contact Information
location, website. > Education and Work

9 Education and Work: High schools
and universities you attended, as well@snpanies where you worked.

Step 3: Join networks.

1 2¢ GYOORKBY WRLIVYRYAKGF YR (KSy &dcdnOs2réey,i { SGGAY
aS abSiGg2N) aodé

GO T Account v

My Account a Roshni Mirchandani
Networks | Notifications | Mobile | L Pay t: Facebook Ads
Edit Friends

Manage Pages

Account Settings

‘ Privacy Settings

Name

Find some relevant networks to join. Networks play a key role in helping you connect with people. You
can join a regional network (one only) afup to five total)school or company networks (must have a
valid email addess for each)bining a network will help people find you, and will help you rank higher

in Facebook searches when the searcher is in a common network.

Join a Network

Enter a city, workplace, school, or
region.
Network name:

Boston

Boston, MA

Boston University
Boston, [Mzz=zchusstts

Boston College
Chestnut Hill, Massachusstts

Boston Conservatory
Boston, [Masszchusstts

HubSppt
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Step 4: Connect with friends.

. . . . Feed
Facebook a idt® hefp connect you with yodiriends, family, coworkers, g :Z:’a :
andother connections. There are a few tools available to help you start e tsg
connecting with people you already know. Ve
& Friends

Find Friends
Status Updates
HubSpot
South Africa

JEAOL 2y G RNGEY&¥d RYRG@R2248 »

You can import a contact list, have Facebook search your email address book, search for people in your
yStig2N] ax 2N S@Sy OKSO]l 2dzi ClF0So6221Qa FTNASYR 4&dz3

Find Your Friends Wherever They Are

How do you talk to the people you know? Choose a service:

M Gmail

Your Email:

Email Password:

& Facebook will not store your password. Learn More.

ﬁ Windows Live Hotmail Find Friends
a! Yahoo! Find Friends

AOL Find Friends

@ o 8
g
:

Find Friends

Skype Find Friends

L‘B/”? sbcglobal.net Find Friends
Veron  VErizon.net Find Friends
[z Other Email Service Find Friends

HubSppt
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Add Pamela as a friend?

Pamela will have to confirm that you are friends.

Add a personal message. ..

E| | Add to a friend list...

o |

Step 5: Share information.

Facebook is great for sharing all sorts of information with your network, including photos, videos, notes,

andlinks.From your lemepage (what you see when you first log in to Facebook) or from your profile
page, you will see a box where you can share your content.

Share: [5] Status Photo #]] Link 's¥ Video

Any content you share will get postéalthe Walltab of your profile, and will also go otd the News
Feeds of youfriends

Mike Volpe speaking about inbound marketing at #travprsa and showing
http://ping.fm/RUz7k to the PR pros there iz Ping.fm - on Wednesday

wall Info Photos Boxes Video Notes

Mike Volpe Speaking about inbound marketing at #travprsa and showing
http://ping.fm/RUz7k to the PR pros there

Wed 11:42am * via Ping.fm - Comment - Like

RECENT ACTIVITY

Mike posted "Speaking about inbound marketing at #travprsa and showing
http:/fping. fm/RUz 7k to the PR pros there” -
Comment or View Mike's FriendFeed = - Comment @ Like

. Mike posted Tim O'Riley: Lessons marketers can learn from Web 2.0 -
Comment or View Mike's FriendFeed =+ Comment * Like

2 more similar stories

HubSppt
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Step 6: Useapplications .

There are thousands of applications on Facebook that further help you share content and interact with
others.To browse tle applications you already could be using, or to browse more applications, click on

G! LILIX AOCFGA2yaéd Ay GKS STl KFIyR O2NY &8t 2F (GKS o2
http://facebook.com/applicationgo browse available applicationBopular applications include Photos,
EventsMovies, and Causes.

Privacy Settings

Social media is about establishing and building relationships, whetheatlegyersonal or business
connectionsin many cases, you may find tredme connections will blur the lines betwetre
personal and businegsalms It isalsoimportantto be transparent and authentiwhen using soial
media to market a businesPeople like to connect with people, not faceless bramdsthermore, it is
these personal connectioribat will lead to business, referrals, and wlasf mouth marketing for your
company.

If you are concerned about exposing portions of your profile to these different connectipeihaps

@2dz aGAtf R2y QG ¢l yid @2dzNJ odza A ycFacsbooRdrilgalpi A 2y a G2
allows you to catomize your privacy settings to control who sees which portions of your profiky

also recommend the settings you should use depending on who is viewing your profile.

[©] Connecting on Facebook

l basic information your friends will use to find you on Facebook. View Settings
[[2 sharing on Facebook
These settings control who can see what you share.
Everyone Friends of )
iy Everyone Friends Friends Only Other
Friends of Friends Your status, photos, and posts
. Bio and favorite quotations
Friends Only
Family and relationships
Photos and videos you're tagged in
Religious and political views
. Birthday
Custom V7 0 aY
Permission to comment on your posts
Places you check in to [?
Contact information
[#] Share a tagged p frien e frie
# Customize settings Apply These Settings

www.HubSpot.com
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Visibility of every aspect of your profile (photos, contact informatexdycation information) can be
controlled via the Profile privacy settings. You can set each section to be viewable by:
1 Everyone
9 Friends of Friends
1 FriendsOnly
9 Otherc customize who (which networks, friend lists, or specific friends) can or cannot access a
portion of your profile

A great (advanced) way for customizing your privacy settings is to set up FrienHrigsid.Lists are a
way of orgaizing your friendénto relevant groups. There are a few benefits to creating Friend Lists:
Customize privacyestings by Friend List

Viewnews feedupdates by Friend List filters

Invite Friend Lists to events (must be list of max 100 people)

Send messages to Friend Lists (must be list of max 20 people)

More to come; Friend Lists are an undased feature that isoming into play more across
Facebook

= =4 =4 A A

I £t A01 2y GERNAISYRAESWAN H(XSOASE &2dz2NJ FNASYRa | yR

& Friends # Edit Friends ]

I £t A0l 2y idtheNdptightSornerand a mew window will open with your entire friend list.
Type ina name for the list, and start searching for people to add to the list. Select the friends and they
will be added individually to the new list.

& Friends

+ Create a List

Start Typing a Name

Pamela Seiple Magdalena
| Georgieva

HubSppt
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Part 3: Using Facebook for Business

Aside from individuals creating personal profiles and engaging iRabbebook community, business
users can also create a Page for their businessGroup for a community of users.

How to Set Up a Page

It 38 A&

AAYAE LN G2 |

t NEFAES SEOSLI

OKIFG A0 racz

Page without first requiring approval from the Page admins. Creating a Page is completely free but will
require your time to build and maintain.

To ¢et started, vsit www.facebook.com/pages/create.phiiNote: you must be logged in to create a

Page.)You will walk through a simple wizard to create your Page.

Choose aategory.
Most companies will be in the
. N YR 2Nt NP
The category will help you ranl
in more relevant searches anc
provide relevant info fields on
your Page.

Choose a name for your Page
In most cases, this should be
your company name.

Create New Facebook Page
Category:
O Local

(*) Brand or Produck:
Products

( Artist, Band, or Public Figure

» Name of Products:

Now create your Page!

Fill out your Page like you would a Prafile / £ A O

HubSpt

Note
Faceb

Create Page

G9RAU
addinformation about your businedike your website, a short description, products, and soAxd

your logo as the photo for your Pageake a@vantage of some of the features of business Pages like the
discussion board to engage your fans.

2y

t 1 3S¢

2NJ a9 RA

www.HubSpot.com
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HubSpot

HUbSPYE v e s

Discussions Events  YouTuhe Box <

Edit Page
Send an Update to Fans

Promote Page with an Ad

* More

Inbound marketing software to
help small and medium sized
businesses get found and
generate leads online. Learn

Blog at http://blog. hubspot. com:

Information

Founded:
2006

2 KSy &2 dzQNB

public.

Basic Info

Founded:

Detailed Info

Website:
Company Overview:

Mission:

Products:

Re (2

ﬁ Edit Information

2008

mare prospects an the Internet and capture more of these prospects
as leads and customers. HubSpot helps companies get found in search
engines, the blogosphere and social media. Companies convert more
prospects into leads using landing pages, lead inteligence and
marketing analytics. HubSpot Internet marketing is web based, does
not require any IT staff, and is designed to be used by a marketing
person (not a techie).

Transform marketing from outbound to inbound - End cold calling,
spam email and interruption based advertising through the smart use
of Internet Marketing.

HubSpot
Website Grader
dzy t SF aK &2dzNJ t 38T YIS

ey
Y This Page has not been published. To make this Page public, publish this Page.

As the administratoryour name angbrofile will not show up anywhere
on your Page. You are the behitite-scenes managelVhen you post
new information or respond to a discussion thread, it will appear to be
posted by your company rather than you personally. You can d
multiple adminstrators as well to help with the maintenance of y

Page.

HubSpdt

Edit Page

Add Adming

Suggest to Friends

Become a Fan

In addition to being the administrator of your Page,
you will want to become a fan. Once you become a SSoes

fan, you will be listed among all the other fans on
your Page and all the Pages of whicliyare a fan will
show up on your profilegiving your business more

visibility to your network.

HubSppt

kadene Kadient, Inc.
Technology Product / S

echnology

StumbleUpon

@ Technology Product / Service

Quitswrs- OnStartups

Technology Product / Service

Hubsgpt Hul

Spot
hnology

Product / Service

TED M.ted.con1

ebsite

www.HubSpot.com
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How to Promote a Page

b2g

T

(KIG 22d2Q0S odzAf G e2dNJt 385 @2dz ySSR (2 3Sd

Create an engaging Pagdse applications like the discussion board and YouTube video box to
add more interesting and engaging content to your Page. Give users a reason to become a fan of
your Page and engage with you.

Leverage the viral nature of Facebogkhe news feed.The adled benefit of creating an

engaging page is that every time a fan engages with your @&oe becoming a fan to posting

a comment to attending aneveltii K & | OGAGAGe A& Lzt AaKSR (2
by all of their friends on Facebook héh a user first logs into Facebook, they see a feed of their
FNASYRAQ NBOSyid OlGA@AGes a2 SIOK FyR S@OSNE
greater network, giving your business more visibility.

Draw onyour existing network.You mostlikely already have email subscribers and blog readers

¢ S0 make sure they know that they can now become a fan of your business on Facebook.
Consider emailing your ofid mailing list, including a link to your page in your email signature,
blogging about yor Faceboolpage, and posting a link or badge to your page on your website or
blog.

Make your Page publicly searchablBy default, your Page will be pubdic that it can get

indexed by search engines and give you the opportunity to drive organic search traffic to your
Pagel¥ @& 2 tnotReyguRpagehowing up in searches, make sure you have set it to be

publicly indexed and searchable. Go to Edit Ragethen Settings and set your page to be

Gt dzof AAKSR 6 LJzf AOf& @GAaAot Sudé

Use Facebook Ads for an extra pustacebook ads allow you to advertise a website or

something on Facebook,y Of dzZRAy 3 t | 3Sax 3INRdzLJAZ yR S@Syia

Adwords, the system for building and running ads on Facebook is very sitni&er section
will dive deeper into how to set up and optimize Facebook Ads.

Check out the HubSpot Padstp://facebook.hubspot.con) to see some of the ways to create an
engaging page, and also become a fan to get updates about future resources and events.

HubSpot
H U b S p t wall Info Boxes Discussions Events  YouTube Box
Just Fans
Inbound marketing software to help HubSth
small and medium sized businesses
get found and generate leads online. j How to Be Smarter Than Your PR Agency - New Research on
Learn more about HubSpot at /
http:/fwww, HubSpot. com and the
HubSpat Inbound Marketing Blog at
http: //blog.hubspot.com
HubSpot
Information 2:00PM WA ednesda I'1a 20th
Online at http:/fwww hubspat.com/marketing-webinars jnews-release
Founded: 9:45am * RSVP to this event
2006

Advanced reading!

g

O

1 Learn how to add custom html to your page, plus links that give SEO ¢rglit/bit.ly/fbseo
1 Learn about the recent changes to Facebook pagesd why businesses will love them
AyOf dzZRAYy3 K2g G2 ONBI O Sttpd/bitlyfoPakie 3 LI 3Saé¢ F2NJ &2
HubSppt
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Facebook Groups vs. Pages

In most casedyusinesses should create a Page to represent their company on Facebook. In a few cases,
however, it may make sense to create a Facebook group instead or in addition. The key distinction

between groups and pages is that a group is for a community of peaffiea common interest, while a

LI 3S NBLINBaASyd ' oNFyR 2ZNIISNBA U eMSaifferasyeSin@KF K SNBE |
functionality:

Facebook Groups Facebook Pages

Overview w [/ 2YYdzyAle 27F wwSLINS a Sy Genttylof
common interest GKAOK GKSNB I N
Messaging Members/Fans  wMessage; emails member and wUpdateq shows up under
sends to Facebook Inbox Requests on user homepage ai
sends to Facebook Inbox
Visibility on Profiles o K2ga dzLl)J 2y YSw{ K2ga dzlJ 2y ¥
as smaltext link with image and text link

Visibility in Public Search wDNER dzLJA |+ NB LJdzé wPages are publicly indexed ar
searchable (single page only) searchablgeach page tab)
w t mAySsEow upiF I y &
publicsearch listings
Distribution in News Feed wWhen members join or engage wWhen users become a fan or

with the group, action is engage with the page, action is
distributed in news feed distributed in news feed
wUpdates / content shared by
the page
Administrator visibility WDNRdzZL)  RYAY&d fw! RYAY A I NBe-iK

w2 KSyYy 3INPRdzLJ I R\ scenes managers of the page
with the group (send a message, w2 KSy LJ JeSgadeRY
respond to a discussion thread), with the group (send an update
O02YS&a FTNRBY (KS postcontent),itcomes from the
profile page (business)

Applications Available w. FAAO0 LWL A0l {w! tY2ad &t I L
Events, Discussions, Wall, Links thousands)
Photos, Videos

How to Set Up aGroup

To set up a group, go tatp://www.facebook.com/groups.php Y R Of A 01 &/ NBIF{iS | bSs
top right handcornerof the webpage.

Fill out the basic group information, including name, netwark§(a i G2 OK22aS aDf 20l f ¢
groupavailable to all Facebook users, and group type (such as Business, Geography, Just for Fun).
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1L Create a Group

Once you have your group, you oadlit your group, add/remove
functionality (links, photos, etc.), create everdgsignate
administrators, or invite your friends to join.

Check out the Pro Marketers group on Facebook to connect with
professional marketers and see a Facebook group in action.

Group Name:
(required)

Network:

Description:
{required)

Group Type:
{required)

Recent News:

Dffice:
Email:
Street:

City [ Town:

http://facebook.promarketerscom
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Global (Available to all of Facebook) A4

Select Category: w

Create Group Cancel

MNote: groups that attack a spedific person or group of people
(e.q. radst, sexist, or other hate groups) will not be
tolerated. Creating such a group will result in the immediate
termination of your Facebook account.
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