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2022 Marketing Highlights

Scenic Byways Launch

2024 Idaho Travel Guide

Prime 2023 Campaigns

Beyond Known Destinations

2023 Research Studies

2023 Co-op Program Updates

THE STUFF YOU’RE GOING TO







152M impressions  

1.1M clicks





21M+ Impressions 109K+ Clicks 3:24 min average time on page (the highest for our entire prime campaign!)



We now have Beyond Words assets 

filmed for all seasons in Idaho!



https://docs.google.com/file/d/1G90LsGuzTGAKUOUicMCpjgRDnD8SVQPv/preview






http://www.youtube.com/watch?v=dmhanJOwXrs


38M+ Impressions

13M+ Completed Video Views

144K+ Clicks

2:42 average time on page



Total Leads - 12,853

Cost Per Lead - $2.61

FIRST EMAIL SENT

The open rate for this email was more than Idaho's average 
at 24.7% and higher than the industry benchmark (20.2%). 
Click rate is above industry average (1.4% ctr) too!

For all Scenic Byways leads only 6% have unsubscribed.

31.2% open rate

2.6% click rate

LEAD



New Stickers for 2023









Let’s brag about the great feedback we are already receiving!









Annual Metrics Overview

$136.79
Hotel ADR

$89.39
Hotel RevPAR

942,406
Time on Page Goal 

Completions

12.3 : 1
Total 

Measured ROI

152M+
Impressions1.1M+

Clicks

$53M+
OTA Economic 

Impact

1:36
Average Time on 

Page Sitewide

65%
Occupancy Rate







New FAQ block & TOC block



40M+ Impressions

154K+ Clicks

2:50 min average time on page (March - June 2022)















2023 Research Initiatives
Brand Perception:

● Measure the awareness of advertising across all channels in Idaho’s key markets.
● Discovery the key emotional drivers motivating travelers to Idaho.
● Evaluate the success of Idaho’s marketing promotion
● Define Idaho’s strengths and weaknesses compared to competitive destinations.

Image Research:

● The key travel motivators for Idaho’s advertised markets and digital marketing target traveler segments.
● The image of Idaho in the areas that are important to travelers.
● The reputational lift of Visit Idaho’s campaign.
● Idaho’s image versus its product delivery, as inferred from the image ratings of respondents who have visited Idaho.
● Interest in visiting Idaho vs. competitors.

Resident Sentiment:

● Perceptions of personal well-being, government performance, importance of tourism at state/local level, 
benefits/disadvantages of tourism (economic impacts, quality of life), tourism employment, and job performance of 
DMO at promotion of tourism/marketing.

● Attitudes on sustainability of tourism/ecological impacts, towards hosting events, towards DMO funding of tourism 
development/marketing, and proximity of tourism assets.



Let’s chat about co-ops updates. 
(cheers to 2023!)



2023 Visit Idaho-Endorsed Co-op Offerings

● OTA & SEM Media Management
● Search Engine Optimization

○ Content Development
● B-Roll & Video Editing Packages
● GA4 Consultation and Setup



OTA & SEM Media Management

● OTA platforms:
○ Tripadvisor
○ Sojern
○ Expedia

 

● SEM platform:
○ Google Ads

 

Online Travel Agencies (OTA) continue to deliver one of the strongest returns on ad spend of any digital marketing platform in existence. 
For this reason, we encourage destinations to deliver promotional ads to their most desired customers while they are actively engaged 
in the travel research and planning process. We also know the power of engaging customers with Google search ads at the exact 
moment they are searching keywords relevant to your offerings. Getting them to your website where they can find the information they 
need to continue their journey is of great importance.

● Madden’s team of experts manage each campaign
● Partners only pay for direct cost of media
● Visit Idaho pays all agency fees for media management and account service as 

an in-kind contribution
● Partner supplies media creative when applicable
● No state matching funds on media spend

Action item: include desired budget amounts and platforms in your upcoming 
grant application.

 



Intro to Search Engine Optimization (SEO): 

Initial Site Audit
An initial site audit is conducted to identify keyword and content 
gaps, duplicate content, organization and categorization strategy, 
and backend performance analysis. 

Keywords:
We use third-party SEO analytics tools, such as Moz and SEMrush, 
to audit keywords. These audits can pull information such as: 

● Top-level keywords driving organic search to your site

● Keywords ranking well in paid search efforts

● Question keywords for voice search

We integrate these keywords into any custom content we may 
produce on your behalf, as well as working them into existing site 
page content. 

 

Backend Optimization 
Even more important than keywords are the backend SEO 
elements of a website. We pull a list of these issues with a 
website audit, which can include: 

● Critical crawler issues

● Landing page speed, including mobile speed

● Missing or invalid H1

● Pages with duplicate content

● Title tag issues

● Content issues

● Missing or short meta descriptions

● Broken links or missing pages

● Keyword position changes

 

Search engine optimization (SEO), is the foundation to every website, and should be the foundation to every good marketing plan. SEO is 
often undervalued and misinterpreted simply as a suggestions tool to move pages slightly higher in search results. In reality, it is a 
treasure trove of data and information that can help website owners both keep track of their own site, as well as provide key insights into 
the performance of competitors. Before you spend money driving paid media to your website, it is critical to ensure that you have a 
good handle on your SEO efforts - good news - we’re here to help! 



Search Engine Optimization  

SEO Strategy: Utilizing sophisticated analytics tools, Madden’s SEO and content experts will conduct an initial site audit to 
identify keyword and content gaps, duplicate content, organization and categorization strategy, backend performance 
analysis, and competitive intelligence. Armed with that information, you’ll have a strategic roadmap for how to tackle content 
on your site going forward. 

SEO Bronze Package Silver Package Gold Package

Campaign Length 3 months 3 months 3 months

Monitoring 10 meta tags and descriptions per 
month, 50 keywords 

10 meta tags and descriptions per 
month, 75 keywords 

10 meta tags and descriptions per 
month, 75 keywords 

Insights
Initial site audit; Monthly reports on 
redirects, broken links, and crawl 

errors

Initial site audit; Monthly reports on 
redirects, broken links, 

and crawl errors

Initial site audit; Monthly reports on 
redirects, broken links, 

and crawl errors. Content insights 
and opportunities. 

Total Package Cost $3,025 $3,850 $5,500

Partner Investment $2,200 $2,800 $4,000

Visit Idaho Subsidy $825 $1,050 $1,500



Content Development (SEO Add-on) 

Need additional content support? We’re here to help. Once attention to the technical side of SEO is in place, we’re here to help 
make those content tasks come to life through dedicated and expert support of our content team. All content is strategically curated 
to meet the SEO needs and goals of your website - providing the utmost value and lift to your content efforts. 

Content Development Bronze Content Package
(Short Form Content)

Silver Content Package
(Long Form Content)

Gold Content Package
(Micro-Influencer Content + Photo Assets)

Deliverable

600-800 words produced by 
Madden. Three total pieces which 
may include:

● Short form article
● Email copy
● Campaign landing page 

article
● Custom social post 

All content pieces are researched and 
produced with SEO best practices and 
strategy in mind. 

1,000-1,500 words produced by 
Madden. Three total pieces which 
may include:

● Three total pieces
● Evergreen/Primary landing 

page/article
● Detailed blog post
● Long form articles

All content pieces are researched and 
produced with SEO best practices and 
strategy in mind. 

1,000-1,500 words produced by Madden 
and/or freelancer writers or a regional 
micro-influencer. Three total pieces which 
may include:

● Evergreen/Primary landing 
page/article

● Detailed blog post
● Long form articles (with no more 

than 1 coming from micro-influencer)
● Up to 5 supporting photography 

assets for web usage from influencer

All content pieces are researched and produced with 
SEO best practices and strategy in mind. 

Total Net Cost $2,550 $6,000 $10,000

Pricing does not include landing page design or development. Madden can work with partners on an as-needed basis to provide these services for an additional fee. 

 



B-Roll & Video Editing Packages

As a destination, it’s important to be able to showcase the visitor experience through video on your website and digital marketing 
platforms. Use this video editing opportunity as a way to get additional support for your video needs with in-kind professional 
footage already captured by Visit Idaho and edited custom for you by the team at Madden.

Video Editing Bronze Package Silver Package Gold Package

Production Hours/Video
8 hrs to include client 

communications, video selections, 
and reel creation

18 hrs to include client 
communications, video selections, reel 

creation, 30s video production, color 
and audio correction, and up to 2 

rounds of revisions 

24 hrs to include client 
communications, video selections, 
reel creation, 30s video production, 
15s cutdown of 30s video, color and 
audio correction, and up to 2 rounds 

of revisions 

Deliverables (up-to) 5-minute b-roll reel (up-to) 5-minute b-roll reel; One 
30-second video

(up-to) 5-minute b-roll reel; One 
15-second video and one 30-second 

video
Total Net Cost $1,200 $2,500 $3,250

B-roll reels will not contain audio or color correction. No revisions will be offered, and footage length will be dependent on availability of clips. 

Pricing for 30-second and 15-second cuts assumes a maximum of 2 rounds of review and revisions. Additional revisions can be carried out for an additional fee.

Pricing does not include landing page design or development. Madden can work with partners on an as-needed basis to provide these services for an additional fee. 

Participating partners will be required to sign an in-kind agreement with Visit Idaho and specify how the video(s) will be used. Visit Idaho is not obligated to provide video that has 
been captured for upcoming campaigns still in production.



Big Changes Coming Soon to Google Analytics!

WHAT

Google’s 
Universal 

Analytics is going 
away! 

WHY

Google has 
created a new 

version of 
analytics called 

Google Analytics 4
 

WHEN

Universal 
Analytics stops 
collecting data 
June 30, 2023.

WHO

You need to be 
getting GA4 set 

up NOW!
 



GA4: Actions We’ll Take:

❏ Set up a GA4 instance.
❏ Set up Enhanced Events and 

Custom Events.
❏ Set up your dashboard in GA4.
❏ Archive your Universal Analytics 

data.
❏ Provide a training session to your 

team on the new interface and its 
features.

The switchover is scheduled for July 1, 2023, 
so the time to act is now!

Project Cost: $5,000 
*Requires Admin Access to Google Analytics Account & Google Tag Manager



we’re all done for now.



Partner Visitation

This dashboard is an easy view of data for partners wanting greater insight on visitation for their area. From this 
dashboard, you will be able to see the total Measured Arrivals, Avg # of Trips, Avg LOS, and % of Overnight Trips by 
POIs within your geographic coverage.

acoleman@maddenmedia.com









Now we’re really done.


