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Marketing Idaho is the responsibility of the Division of Tourism Development of
the Department of Commerce with its advisory board, the Idaho Travel Council. By
law visitors pay a 2% lodging tax on hotels, motels, VRBO’s and private
campgrounds, generating the funds used to market Idaho.

Idaho’s marketing program focuses on the travel to and within Idaho that requires
one or more overnight stays. Growth in the program will be a result of expanding
the awareness of Idaho as a destination, thereby increasing the demand for
accommodations within the state.

Keeping what makes Idaho unique is compatible with a strong and vibrant tourism
economy. The tourism industry continues its focus on enhancing the visitor
experience in Idaho by educating and training employees. Improving
transportation and paying attention to basic community infrastructure needs will
be critical to keeping the travel industry healthy.

Growth in state tax revenues paid by all travelers, including in-state residents, is a
significant benefit to the state’s economy.
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Stay Connected

The eraft beer revolution is booming. Yet, with increasing numbers of breweries throughout the United States and the wor

slowing eraft beer market, competition for tap room visitors and retail shelf space is becoming competitive.

It is because of this that beer tourism and heer marketing are now of strategic importance.

The Beer Marketing & Tourism Conference (BMTC) provides hard information about the important and growing functions

March 2019 — Beer Marketing and tourism conference will be in Boise !!
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A wet winter gives way to a sensati
for viewing Idaho’s Shoshone Falls

Idaho—and Sun Valley—Ilave a Moment in

I Idaho Dims The Lights For One Of The
Best Night Skies Anywhere

Idaho continues to have media moments...

Vogue, Travel and Leisure, American Express Essentials,
Weather Channel, National Geographic Travel, Fromers,
NY Times, USA Today
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ldaho Falls br-z.t-cés fo.r’tht;. \.v‘orldwas eclipse

mania sweeps the small town

Teday's Mortgage Rate

3.04% APR
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Your solar eclipse checklist:
What to look for on Aug. 21 . 5"‘0""’ i
$225,000

Calculate Payment >
T Te soft orange light of the Sunday early morning sun £ltered through 4

chrurel’s stoined glass windows while the Rev. Ruth Marsh stepped down from mrcancT e

the altar and asked her congregants if they had any special prayer requests.

For sanity. For safety,” & voice called out. “It's kind of scary to think that many people are
coming.”




LINING > TRAVEL

Why Boise, Idaho, Is a Growing
Culinary Hotspot

MaY 24, 2017 4:39 PM
v JEN MURFHY
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Food pilgrims, those ohsessively nerdy caters whe travel for star-chef meals and

Instagrame-sensation dishes, have a surprising new stop in the Northwest:

Idaho. The burgeoning capital city is having a culinary renaissance spurred by
creative young chefs, artisans, brewers, and even winemakers. With a population

Vogue
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Ultimate Adventures in the Path of

the Solar Eclipse
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Behind the Lens with
Krista Rossow

G behind the scones with Natianc

Stanley
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Ancsstors, Diry Wine and
Calm Seas
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The Cheap Charms, Alleres] and Othenwise,
of Portland, Cre.

An Americn Rain Farest and [tz Charming
Nrighhor

Fly-Fishing in Montana, Where o River St
Runs Through It
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ﬂ Frugal Traveler

Ways to Save in 2018

An Ancient £
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essentials

THE 2018 TREND DESTINATION HOTLIS|

idaho, USA -
ne an

American Express Essentials
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More visitor services at Gateway VC'’s.

Intercept Study

—Is Idaho your final destination on this trip?

How many days total will you be spending on your entire vacation?
How many days of your vacation will you be spending in Idaho?
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Craters of the Moon to become a National Park
Region 7 regional organization

Continue to expand air service

Air service to Lewiston
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visitidaho.org

DOMESTIC CO-OP

CANADA CO-OP

12



1-&}.,“ ‘*Er..—r ey

Thank you'

IDAHO

13



