
Marketing Idaho is the responsibility of the Division of Tourism Development of 
the Department of Commerce with its advisory board, the Idaho Travel Council. By 
law visitors pay a 2% lodging tax on hotels, motels, VRBO’s and private 
campgrounds, generating the funds used to market Idaho. 

Idaho’s marketing program focuses on the travel to and within Idaho that requires 
one or more overnight stays. Growth in the program will be a result of expanding 
the awareness of Idaho as a destination, thereby increasing the demand for 
accommodations within the state.

Keeping what makes Idaho unique is compatible with a strong and vibrant tourism 
economy. The tourism industry continues its focus on enhancing the visitor 
experience in Idaho by educating and training employees. Improving 
transportation and paying attention to basic community infrastructure needs will 
be critical to keeping the travel industry healthy. 

Growth in state tax revenues paid by all travelers, including in‐state residents, is a 
significant benefit to the state’s economy.
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19 in 
Idaho!

March 2019 – Beer Marketing and tourism conference will  be in Boise !!
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Idaho continues to have media moments…
Vogue, Travel and Leisure, American Express Essentials, 
Weather Channel, National Geographic  Travel, Fromers, 
NY Times, USA Today 
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LA TImes
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Vogue
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Stanley 
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CDA NY Times
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American Express Essentials
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More visitor services at Gateway VC’s.  
Intercept Study 
– Is Idaho your final destination on this trip? 
How many days total will you be spending on your entire vacation? 
How many days of your vacation will you be spending in Idaho? 
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Craters of the Moon to become a National Park 
Region 7  regional organization
Continue to expand air service 
Air service to Lewiston 
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> $150,000 statewide program

+ Launched at 2015 Grant Summit

+ Fully funded

> Renewed and presented later today

DOMESTIC CO-OP

> Brand USA program

+ Edmonton, Calgary, Vancouver

+ $75K – Inspiration guide and Western 

Canada newspaper insert

CANADA CO-OP
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Thank   
You 

Tourism 
Manager

Diane Norton

Thank you! 
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