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Brand USA




Inspiration Guide

e Brand USA’s Signature Piece.
— 8 languages
— 13 editions
— Distributed in 21 countries.
e 575,000 printed copies

e 30+ million digital banner impressions.

e |daho partner investment: $3,135 for the last quarter page.



Enhanced City or Experience Page

e VisittheUSA.com new look

Calfimia

... San Frangisco

e 13 language websites.

e Content with translations, images and video
module on all sites.

e Traffic generation:

— 1500 guaranteed clicks through Outbrain or
Taboola.

e |daho partner investment: $3,500 for the
New Package




Trips with Video

e Itinerary Based Content - translated into 8 languages.

e Designed to encourage long-staying, high-spending international
visitors to take road trips around Idaho.

e Each stop/destination receives a :45 second Destination at a
Glance Video specifically about their destination. A :30 overview
video including all destinations as a whole is also included.

e Rocket Fuel will use the overview video to leverage traffic back to
the Trips itinerary page.

e All partners will own the content created (video, b-roll, images)
to use for your own marketing purposes.

e Idaho partner Investment (3 partners): TBD depending on
interest.
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Brand USA / Idaho Tourism Co-qp

Questions or comments, please contact:
(208) 869-5178 or mitch.knothe@milespartnership.com
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