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TRUST IN ONLINE ADS IS ERODING



“I’m more likely to pay 
attention to ads relevant to 
the content I’m reading”69%

“I have a more favorable 
impression of brands when ads 
are relevant to the content”62%

21% have more than 4 ads on a page
Exchange:

Average of only 1.4 ads per page
TripAdvisor:

Ad Clutter
Consumer Experience - Online

Ads placed on clutter-free web pages were nearly 200% more likely 
to be seen, and were noticed 300% faster.



Special Capabilities:
Delayed Ad Call

Ad serving technology used to improve 
viewing of below the fold ad unit 

Viewable Impression:
o An impression is viewable if at 

least half the ad is viewed in a 
browser for at least 1 sec.

o TripAdvisor ad call does not fire 
until at least 1 pixel of the ad 
appears on users computer 
screen

o Impression does not get 
registered until this happens 
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Premium 
Destination Partnership

New Destination Page Dedicated Exclusively to 
DMO Content 

Increases content integration, reach 
and relevancy to qualified audiences 
across all of TripAdvisor – Tourism, 
Forums, Restaurants, Attractions, 

Email, Mobile and more! 

Aligns DMO content directly alongside 
the trust and authenticity of 

TripAdvisor content

Offers 100% SOV for all media placements 
on dedicated pages 

ArticlesCollectionsEvents



Reaches users throughout all stages 
of the travel planning process to 

ensure DMO’s remain top of mind 
every step of the way

Utilizes self-service platform – DMO 
controls all of their content on 

TripAdvisor! 

Provides robust reporting capabilities to 
prove ROI 



TripAdvisor Mobile Solutions
A growing solution set to drive your business objectives

Native Content Listing Native Ad:
External Linking

Native Ad:
Traffic Driver

Adhesion

PLATFORMS

• Attraction Pages / Reviews / Lists 
• Restaurant Pages / Reviews / Lists 
• Forum Pages

(specific forum strings only)
• Tourism Pages*

• Attraction List Page
• Restaurant List Page
• Coming Soon:

Hotel List Page

• Attraction List Page
• Restaurant List Page
• Coming Soon:

Hotel List Page

• Attraction List Page
• Restaurant List Page

CONTENT 
TYPES:



TripAdvisor video advertising solutions

Native Video Pre-Roll

In-Banner Video Audience Extension

NEW!



Use Case for DMO Page
Entry Point for Native Video 



1 2 3

Use Case for DMO Page
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Native Video Flow 
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Top 10 sites to see within 
Universal Orlando

Use Case for DMO Page
Native Video Flow 
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TripAdvisor’s Arrivalift Program

Measuring the impact Gettysburg’s 
online advertising has on influencing 
the user to visit Gettysburg. 
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