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Ruf Strategic Solutions 

• Over 36 years experience 

• Experienced staff 

• Actionable Marketing Intelligence 

• Navigator – Ruf’s Intelligent CRM 

(iCRM) Solution 

• Data Analysis 

• Consumer household level clusters 

• Statistical modeling and profiling 

• All services performed in-house 

• Targeted Lists 

• Lead Generation 

• Data Enhancements and Hygiene  

 

Developed the first zip-

code model for direct  

marketing 

Developed the first 

household level 

clustering system 

Developed the first B2B 

clustering system 

Leaders in using data to 

improve marketing 

return on investment 

Developed the first 

relational database 
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Proven Results  

Integrating vast arrays of data and technology tools, Ruf empowers organizations 

to use their data to provide actionable and measurable marketing intelligence 

Proven Success 
 

• 20:1 Ratio in 

economic impact for 

the dollars invested in 

economic promotion 

• 400% increase in 

inquiry generation 

over previous year 

• Provided return on 

investment numbers 

for media dollars 

spent 

• Identified which 

agencies are 

performing best (and 

worst) 

 

 

 

http://www.cruisewest.com/
http://www.cruisewest.com/
http://www.cruisewest.com/
http://www.cruisewest.com/
http://www.cruisewest.com/
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Proven Results 

Integrating vast arrays of data and technology tools, Ruf empowers organizations 

to use their data to provide actionable and measurable marketing intelligence 

Proven Success 
 

• 20:1 Ratio in 

economic impact for 

the dollars invested in 

economic promotion 

• 400% increase in 

prospect generation 

over previous year 

• Provided return on 

investment numbers 

for media dollars 

spent 

• Identified which 

customers are 

performing best (and 

worst) 

 

 

 

http://www.discovercard.com/
http://orlandocvb.com/cvb/index.cfm
http://www.cunard.com/default.asp
http://www.travelguard.com/
http://www.pgaresort.com/
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Analytical and Marketing  

Solutions 

to Increase Your 

Return on Investment 
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Situation:  Companies need to do more with less 

• Who are our best Guests or  

segments? 

• Where can I find more of them? 

• What are the common 

characteristics of my buyers or 

sellers? 

• How can I reach them? 

• Which media is performing 

best? 

• How can I maximize my 

marketing dollars for the greatest 

return on investment? 

Strategic information for strategic decision making 
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Ruf Marketing Solutions 

Improve Marketing 

Effectiveness 

Reduce Marketing 

Costs 

Improve Customer 

Profitability 

 Understand existing prospects and buyers 

 Target the most responsive new prospects 

 Customize offers and promotions based 

on demographics and lifestyles 

 Understand which media is most cost 

effective 

 Predict media response and future 

revenue 

 Develop brand positioning based on 

customer needs 

 Cross-sell to partners 

 Discover untapped market niches 

Analytics 

Smart Targets 

Navigator 
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What is Cluster Analysis? 

A statistical process that divides a set of 

observations into similar groups across a 

wide range of demographic and purchase 

behavior variables. 

 

 

Data Components: 

Demographic: Age, Gender, 

Income, Homeownership, 

Marital Status, etc. 

Geographic: Urban/Rural, 

Population Density, 

Summarized Credit Data 

 

 

 

Psychographic: Lifestyles, Hobbies, 

Politics, Brand & Product Usage 

Media usage: Listen / Read / Watch 

Buying Lifestyles: FF/Hotel/Car Rental 

Memberships, Propensities for specific 

stores, products 

Multi-sourced Data Including:  

Experian, US Census, Simmons Market Research, TNS, Ruf 

proprietary models  

http://www.ruftravel.com/
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Ruf’s Household Clusters 

Most clustering 

done at zip+4 

level 

Ruf’s clusters are 

household level 

Experience counts!   

Ruf was the FIRST to develop household level clusters 

in 1994 

• Focus on individual consumer 
behavior and patterns 

• Based on 123 Million U.S. 
households 

• 140 Clusters of consumers at the 

household level 

• 76 Clusters at the zip+4 level 

• 50 classifications and categories of 
consumer behavior   

• 2,274 lifestyle characteristics 

• Psychographic lifestyles 

• Media usage 

 

http://www.ruftravel.com/
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6,543,516 

Cross Tabulation 
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Ruf has proven experience in 

developing and managing systems to 

help their clients 

 Manage, Measure and Maximize 

 Marketing ROI 

Mail House 

Tele-marketer 

e-mail engine 

CRM 

Data Mining 

Data Cleansing 

Postal Processing 

Campaign Mgmt. 

Database Mgmt. 

Data Analysis 

Back office apps. 

Front office apps. 

Web 

 

e-mail 

 

Phone 

 

Direct Mail 

 

Wireless 

 

Fax 

 

Internal 

Channels 

OLAP tools, report tools, data transfer 

 

Client 
 

Travel Targets 

Demographic Data 

Lifestyle Data 

Prospect Lists 

On-line/Off-line Data 

Data Enhancements 

Customer 

Client Interfaces 

• Web-hosted centralized marketing data  

• Secure, 24/7, internet access for all users 

 

Customer 
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Electronic Dashboard updated daily to 

provide immediate access to your KPIs 

Information at your fingertips to make informed 

‘data based’ decisions faster than ever before 

Navigator Dashboard 
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OLAP tools 

provide 

immediate 

access to 

data by any 

available 

attribute Provides a 

graphic visual 

of where sales 

are coming 

from by 

geography 

Sample reports can be customized to meet your specific needs 

Identifies which media is 

bringing in the most number of 

sales or events 

Provides cost per sale or 

party based on each 

media for an overall return 

on investment 



Confidential and Proprietary 29 

Multi-Channel Marketing 

• Combine your online and offline data into 

one complete customer view 

• Understand channel preferences between 

clusters or segments 

• Improve response rates and reduce waste 

Features 

Marketing Automation 

• Set up campaigns with the click of a mouse 

• Select targets based on a variety of criteria 

• View key performance indicators critical 

success 

• Compare campaign results  

Campaign Management 

• Define target selection 

• Create messages customized to interests 

• Integrate all campaigns into one database 

• Comprehensive reporting to track results 

• Measure campaign ROI 

Analytical Tools 

• Results reporting 

• Develop your own custom reports  

• Perform ‘what if’ scenarios 

• Drill down to determine cause and effect 

• Be proactive with real time results information 

Navigator gives you the ability to make the right decisions, implement and 

measure marketing effectiveness 

Email Marketing 

• Produce vivid graphical messages with a simple 

HTML editor 

• Deliver high volumes of emails fast and easy 

• Automatically generate emails based on 

business rules you control 

Data Enhancements  

• Address standardization 

• List cleansing, Merge/Purge, Householding 

• Do Not Call Processing 

• Automatic Alerts for data problems 

• Data enhancements with analytical appends 

 

Customer 
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Benefits of 

• Understand who your customers are 

• Identify prospects that look like your best 
customers 

• Understand which media is most cost 
effective 

• Customize individual reports 

• Integrate your data into a single view 

• Qualified and experienced service and 
support 

• Data warehouse maintenance and updates 

• Secure and reliable data environment 

• 24/7 secure access worldwide 

• Solid foundation for data mining 

• Unlock hidden relationships from your data 

Improve 

Marketing 

Effectiveness 

Reduce 

Marketing 

Costs 

Improve 

Customer 

Profitability 
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Search 

Data 

Browser History 

Website 

Visit 

Data 

Click Stream 

Data 

Rapidly Growing Sources of Data 

Customer Lists 

Transaction Data 

Demographic Data 

Lifestyle Data 

Survey Data 

Prospect Lists 

External Lists 

Email Opens and Clicks 

Preference Data 

Touchpoint Data 

Modeled Data 

Basic On-line Data 

Off-line Data 

Growing Digital Data Sources Traditional Data Sources 

Geo Location 

Web  

Analytics 

What they want? 

 

Online Behavior 

Online Intent 

Etc. 

Who they are? 

 

Sales History 

Enhanced Data from compiled sources 

Etc. 

Social 

Media 

Site Activity 

Blogs 
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Ruf Strategic Solutions  
Ruf Strategic Solutions delivers Marketing solutions to help acquire new customers, retain existing customers 

and develop one-to-one relationships to maximize profitability 

 
Your source for: 

 
Marketing Intelligence 

Database Marketing Services 

Analysis 

Targeted Lists 

Intelligent Customer Relationship Management (iCRM) 

Custom Solutions 

 

Contact 

Terry@Ruf.com  

  

 

Maximizing Profitability Through Customer Intelligence 
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mailto:Terry@Ruf.com

