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National Travel Trends



National Travel Volume/Trends

Total Overnight Trips
Total Overnight Leisure
Total Overnight Business

Total Overnight Business/Leisure

Total Adult Day Trips

2007

2008

(Millions) (Millions)

1,446

1,208

181

57

1,525

1,426

1,211

159

57

1,498

% Change

-1.4%
+0.2%
-12.6%
+0.5%

-1.8%
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Travel Market Size & Structure



Total Size of Idaho’s Travel Market

Total Person-Trips* = 31.7 Million

Day Trips

/ 57%

18.2 Million

Overnight
Trips
43%

13.5 Million

*Total volume includes both adults and children



ldaho’s Share of Adult Domestic Trips

Base: Adult Person-Trips

2.0%

1.5%

1.0%

Percent

0.5%

0.8% 0.9%

0.0%

2007 2008

IDay H Overnight



Size of Idaho’s Overnight Travel Market —

Adults vs. Children

Total ON Person-Trips = 13.5 Million

Adults

74%
10.0 Million

Children/

26%
3.5 Million



ldaho’s Overnight Travel Market — by Trip

Purpose

Base: Adult Overnight Person-Trips to Idaho

Leisure
84%

Business-/

Leisure
5%
Business
11%



ldaho’s Share of Domestic Overnight Trips —

by Trip Purpose

Base: Adult Overnight Person-Trips

2.5%

2.0%

1.5%

Percent

1.0% —

0.5% - 1.1%

0.0% - |

Leisure Trips Business Trips Business-Leisure Trips



ldaho’s Share of Domestic Overnight Trips —

by Key Leisure Segment

Base: Adult Overnight Person-Trips

2.0%

1.5%

Percent

1.0% -

0.5% -

0.0% -

Touring City Special Event
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Size of Idaho’s Day Travel Market — Adults vs.

Children

Total Day Person-Trips = 18.2 Million

Adults

71%
12.9 Million

Children/

29%
5.3 Million
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ldaho’s Day Travel Market — by Trip Purpose

Base: Adult Day Person-Trips to Idaho

Leisure
81%

Business-/

Leisure
8%
Business
1%
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ldaho’s Share of Domestic Day Trips —

by Trip Purpose

Base: Adult Day Person-Trips

3.0%

2.5%

2.0%

1.5%

Percent

1.0% ——
1.5%

0.5% -

0.0% - |

Leisure Trips Business Trips Business-Leisure Trips
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Overnight Expenditures



Total Overnight Spending — by Sector

Total Spending = $1.8 Billion

] Restaurant
Lodging Food &

29% Bevera
/0 ge
$502 Million 239,

$412 Million

Recreation
12%
$218 Million Retall
19%

$333 Million

Transportation
17%
$298 Million
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Average Per Person Expenditures on Overnight

Dollars

Trips — By Sector

Base: Total Overnight Person-Trips to Idaho

50

$25

Lodging Restaurant Food/ Retail Purchase Transportation at Recreation/

Beverage

Destination Sightseeing/
Entertainment
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Average Per Person Expenditures on Overnight

— by Trip Purpose

Base: Adult Overnight Person-Trips to Idaho

200

150

100 -

Dollars

50 -

Leisure Business
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Average Per Party Expenditures on Overnight

Trips — Leisure vs. Business

Base: Adult Overnight Person-Trips to Idaho

200

150

Lodging Restaurant Food/  Retail Purchase  Transportation at Recreation/
Beverage Destination Sightseeing/
Entertainment

M Leisure M Business
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Overnight Trip Characteristics



Main Purpose of Trip

Base: Adult Overnight Person-Trips to Idaho

Visiting friends/relatives GGG 45
— Outdoors | 112
Touring 11

Specialevent |15

Mark_etable _ %Igsm __1124

Trips Resort [ 2

Ski/Snowboarding [ 1

Theme park [l 1

Cruise || 1

~—

Conference/Convention :. 3
Other business trip 8

Business-Lelsure 5

0 20 40 60

Percent
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Main Purpose of Leisure Trip —

ldaho vs. National Norm

Visiting friends/relatives
Outdoors

Touring

Special event

City trip

Casino

Resort
Ski/Snowboarding

Theme park

0 20 40 60

Percent
Mldaho 4US Norm
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Main Purpose of Business Trip —

ldaho vs. National Norm

Base: Adult Overnight Person-Trips

Conference/convention

Other business

|
0 5 10 15 20

Percent

Idaho 4 US Norm
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State Origin Of Trip

Base: Adult Overnight Person-Trips to Idaho

-1

Idaho | e 35

Washington
Utah
California
Montana
Oregon
Arizona
Nevada
Colorado
Texas
Minnesota
Ohio

New Jersey
Michigan

20 30

Percent

40

24



DMA Origin Of Trip

Base: Adult Overnight Person-Trips to Idaho

Spokane, ID/WA

Boise, ID

Idaho Falls-Pocatello, ID
Salt Lake City, ID/UT
Seattle-Tacoma, WA
Twin Falls, ID

Los Angeles, CA
Portland, OR

Yakima, WA

Missoula, MT

Phoenix, AZ

Great Falls, MT

San Francisco-Oakland-San Jose, CA
New York, NY
Minneapolis-St. Paul, MN
Denver, CO

| 14

| 13

| 12

| 11

| 5

I

13
I
12
12
12
I
11
1
11

5

10

Percent

15

20

25



Season

Base: Adult Overnight Person-Trips to Idaho

January-March |
April-June
July-September
October-December _ 15
Cl) 1|0 2|0 3|0 40

Percent
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Method of Planning Trip

Base: Adult Overnight Person-Trips

80
60
g 40 -
57
20 | 43 |
0. - -
Internet Travel Agent Other/None

u [daho L US Norm
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Method of Booking Trip

Base: Adult Overnight Person-Trips

80
60
c 40 |
56
20 — 41 —
0 - —id S -
Internet Travel Agent Other/None

u [daho L US Norm
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Total Nights Away on Trip

Base: Adult Overnight Person-Trips

Average Average
ldaho US Norm
= 4.5 Nights = 3.6 Nights
1 night | 2526
2 nights | 28
3-4 nights
5-6 nights
7-13 nights
14+nights . 7
0 10 20 30 40

Percent

Idaho A US Norm
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Number of Nights Spent in Idaho

Base: Adult Overnight Person-Trips with 1+ Nights Spent In Idaho

Average Nights Spent in Idaho = 2.7

.
1 night 37
2 nights 29
3-4 nights 20
5-6 nights 8
7 +nights 6
(l) 10 20 30 40 50

Percent
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Size of Travel Party

Base: Adult Overnight Person-Trips

Idaho 2.2 0.8 Total = 3.0
US Norm 2.1 0.6 Total = 2.7
0 1 2 3 4

Average No. of People

i Adults | Children

31



Transportation

Base: Adult Overnight Person-Trips

—

Own car/truck
Rental car
Camper, R.V
Taxi Cab
Motorcycle
Bicycle

Personal _
Vehicles

|

Plane

Commercial Bus

Vehicles | Train
Ship/Boat

0 20 40 60 80 100
Percent

M |daho 1 US Norm
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Accommodation

Base: Adult Overnight Person-Trips

Friend/relative's dwelling (not paid) o 35

Motel 24

Other hotel

Campground/trailer park/RV park
Resort hotel

Bed & breakfast

Own condo/apartment/cabin/home
Rented cottage/cabin

Time share

Rented home/condo/apartment
Country inn/lodge

Other

| 24

0 10 20 30 40 50

Percent

i |daho 1 US Norm
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Activities and Experiences

Base: Adult Overnight Person-Trips

Shopplng — "33
Fme d|n|ng — | 23
National/State park ﬁ_‘

Landmark/Historic site 15
Swimming _Ir‘mﬁ
Camping £ 15
Beach/Waterfront 13, .6
Museum | ] n—‘ 13

Hiking/Backpacking
Casino

Bar/Disco/Nightclub RE

Boating/SaiIing

10 20 30 40

Percent

Idaho L US Norm
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Activities and Experiences (Cont’d)

Art gallery

Biking
Fair/Exhibition/Festival
Business meeting
Theater

Rafting

Z00

Spa

Winery
Skiing/Snowboarding
Theme park

Golf

Dance

0 10 20 30 40

Percent

Idaho L US Norm
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Activities and Experiences (Cont’d)

Brewery

Business convention/conference
Trade show
Professional/College sports event
Mountain climbing

Hunting

Rock/Pop concert

Tennis

Motorcycle touring

Opera

Rodeo

Symphony

0 10 20 30 40

Percent

Idaho L US Norm
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Longwoods
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Day Trip Expenditures



Total Day Travel Spending — by Sector

Total Spending = $0.9 Billion

_ Restaurant
ol Food &

° Beverage
$341Mi|lion\ / 28%9
$242 Million

_ Transportation
Recreation 16%

16%
$137 Million

$142 Million
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Average Per Person Expenditures on Day Trips

— By Sector

Base: Adult Day Person-Trips to Idaho

30

20
2
o
©
a

10 $19

$13
0 l :
Retail Purchase Restaurant Food/ Transportation at Recreation/ Sightseeing/

Beverage Destination Entertainment
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Average Per Person Expenditures on Day Trips

— by Trip Purpose

Base: Adult Day Person-Trips to Idaho

60

40

Dollars

20 -

Leisure Business *

41
* Caution — Low base size for Business Travelers



Average Per Party Expenditures on Day Trips —

Leisure vs. Business

Base: Adult Day Person-Trips to Idaho

80

Dollars

Retail Purchase Restaurant Food/ Transportation at ~ Recreation/ Sightseeing/
Beverage Destination Entertainment
M Leisure ¥ Business *

42
* Caution — Low base size for Business Travelers
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Day Trip Characteristics



Main Purpose of Trip

Base: Adult Day Person-Trips to Idaho

Visit friends/relatives  |EG_—_———————— ::

— City trip | | 12
Touring | 11
Outdoors | 8
Marketable Special evgnt | 5
Trips — Casino __l 5
Themepark | |2
Ski/Snowboarding || 1
Cruise ] 1

~—

Conference/convention M 1
Other business | 10

Business-leisure | 9
0 10 20 30 40 50

Percent

44



Main Purpose of Leisure Trip —

ldaho vs. National Norm

Visit friends/relatives M’fﬁ

City trip

Touring

Outdoors

Special event
Casino

Theme park
Ski/Snowboarding

Cruise

20 30 40 50

Percent

Mldaho @ US Norm
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Main Purpose of Business Trip —

ldaho vs. National Norm

Conference/convention

Other business

|
0 5 10 15 20

Percent

Idaho A US Norm
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State Origin Of Trip

Base: Adult Day Person-Trips to Idaho

|daho
Washington
Utah
Oregon
California
Montana
New York
Nevada
Wisconsin
Texas
Missouri
lllinois

0 20 40 60

Percent

80
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DMA Origin Of Trip

Base: Adult Day Person-Trips to Idaho

Spokane, IDWA | l | 25
Boise, ID | | | 21

|daho Falls-Pocatello, ID | 20
SaltLake City, ID/UT | | 11
Twin Falls, ID
Seattle-Tacoma, WA |
Portland, OR |
Los Angeles, CA
Yakima, WA
Buffalo, NY
Missoula, MT
La Crosse-Eau Claire, WI
St. Louis, IL/MO
Eugene, OR
Chicago, IL
Houston, TX
New York, NY

uUH

_\_\_\_\N

AAA A

N
-

N
-

o

10 20 30 40

Percent
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Season of Trip

Base: Adult Day Person-Trips to Idaho

January-March |
April-June
July-September
October-December — 17
Cl) 1|0 2|0 30 40

Percent
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Size of Travel Party

Base: Adult Day Person-Trips

Idaho 2.1 0.8 Total = 2.9
US Norm 2.1 0.6 Total = 2.7
0 1 2 3 4

Average No. of People

i Adults | Children
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Activities and Experiences

Base: Adult Day Person-Trips

Shopping

Fine dining
National/state park
Landmark/historic site
Casino
Hiking/backpacking
Museum

Swimming

Business Convention/Conference

10 20

Percent

Idaho L US Norm

30
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Activities and Experiences (Cont’d)

Base: Adult Day Person-Trips

Fishing
Fair/exhibition/festival
Art gallery

/00

Camping
Bar/disco/nightclub
Skiing/snowboarding
Beach/waterfront

Biking

A

[

w

Ll

|

:

"

o

10

i |daho

Percent

L US Norm

20

30
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Activities and Experiences (Cont’d)

Base: Adult Day Person-Trips

Business Meeting
Theme park
Theater
Motorcycle Touring
Spa

Dance

Golf

Hunting
Professional/college sports event
Rafting
Boating/sailing
Brewery

Rock/pop concert

10

i |daho

Percent

L US Norm

20

30
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Geographic Regions

Mountain West North

Central East North
Central

Middle
Atlantic

New
England

West Coast

South
Atlantic

West South

Central East South

Central

55



Region of Residence

Base: Total Adult Person-Trips to Idaho

i ' ' ' 75

Mountain —
e —— 25
East North Central .23

[da}
]

. . 1
Middle Atlantic i 2
West South Central A
South Atlantic ",
West North Central ;13

New England 1

0 20 40 60 80 100
Percent

Day i Overnight
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Gender

Base: Total Adult Person-Trips to Idaho

Male

Female

52

0 20 40 60 80 100

Percent

Day Overnight
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Base: Total Adult Person-Trips to Idaho

18-24
years I I .

37

25-44 years
I

34

45-64 years

33

14

20 40 60

Percent

Day Overnight

65+ years
- -
0

58



Household Size

Base: Total Adult Person-Trips to Idaho

1 member " ‘

I

2 members o
—

3 members : I
I -

4 members °
|

S —

0 10 20 30 40

Percent

Day Overnight
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Income

Base: Total Adult Person-Trips to Idaho

21
75K+
I -
$60K-$74.9K
37
$20K-$49.9K
Under $25K
40 60 80 100
Percent

Day Overnight

60



Marital Status

Base: Total Adult Person-Trips to Idaho

Married/With partner
-k
Never married
I

Divorced/Widowed/

Separated . o
0

20 40 60 80 100

Percent

Day Overnight
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Children in Household

Base: Total Adult Person-Trips to Idaho

59

No children under 18
_ 53

20
8
8
Any child between 6-12
_ 24
21
21

Any child under 6

Any child between 13-17 i l

B

0 20 40 60 80

Percent

Day Overnight
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Education

Base: Total Adult Person-Trips to Idaho

Post-graduate

College graduate

Some college

High school or less

Other

20

2
3

12
1

5
33
34
33
32
16

O —
| _(

20

40

Percent

Day

Overnight

60
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Employment

Base: Total Adult Person-Trips to Idaho

51

Full time/ self-employed
I -
Part time
m

Not employed/retired/ other
— 36

20 40 60 80 100

Percent

Day Overnight

39

o

64



Base: Total Adult Person-Trips to Idaho

White
-k

African-American

Other
i

0 20 40 60 80 100

Percent

Day Overnight
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Hispanic Background

Base: Total Adult Person-Trips to Idaho

Yes

No

0 20 40 60 80 100

Percent

Day Overnight

66



