ITC GRANT NARRATIVE PROGRESS REPORT FORM

Grant

Grantee: Moscow Chamber of Commerce Number: 14-11-04

Date Submitted: July 15, 2015

Report #: D 2 D 4

Date Posted for Review:

1 . 3 D Final

Awarded Cash Match Total Excess Match Committed
Grant: S 43000.00 Requirement: $ 5375 (Above required amount)
Amount Cash Match

Expended Documented

YTD: $32715.83 YTD: S

Copy for additional elements

Element 3: Marketing

Amount Amount Cash Match Excess Cash
Awarded: Expended Documented Match
S 43000.00 | YTD: S 7648.18 YTD: S Committed: S

Progress of Element since grant award or last report:
We have:

Re-negotiated our agreement with Learfield - the Idaho Vandal Sports Properties management
firm to improve our link - now in color - off of the govandals website, as well as the landing
page on the newly-developing app for students and Vandal fans alike.

Completed our redesign of our Visitors Guide and worked to locate a second printer after the
first refused a re-print when the colors were FAR off of normal.

Designed and published radio ads and a web-based survey for the community input phase of our
branding project. We received over 500 responses to our survey!!!

We have been approached to include an additional ad for the Here We Have Idaho magazine for
the University — we will place an additional ad.

We have purchased a new and fresh set of photos for our marketing purposes.

We have collaborated with local hotels and wineries and breweries to place advertisements in
The Inlander and the Coeur D’Alene press for a new annual event called Kegs and Corks.

We have re-done our video for use when recruiting conferences and events to our community.
We have executed our latest Jazz Fest support advertisement — it will be placed in Jazz Times
magazine in October.

We advertised in the program and received a web ad as well for the Palouse Summer Series.

Anticipated completion date(s): The projects listed above are approximately 60% complete for the grant




cycle.

Actions needed to complete this element: Continued work on our branding project, develop ads for the
Here We Have Idaho magazine, design and place a new advertisement in the 2015 NCITA Discover guide,
sponsor the 2015 Palouse Summer Series baseball tournament, and work with the Lionel Hampton Jazz
Festival.

Measurements(s) of Results

D No activity during this report period due to seasonal nature of marketing activity.
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