ITC GRANT NARRATIVE PROGRESS REPORT

Grant
Grantee: Boise Convention & Visitors Bureau Number: 14-111-02

Report #: DZ D 4

Date Submitted: 7/15/2015 (RFF 17-27)

Dl 3 D Final

Date Posted for Review:

Awarded Cash Match Total Cash

Grant: $ 687,000.00 Requirement: $ 82,375.00 Match

Amount Cash Match Committed: $82,375.00
Expended Documented

YTD: $ 390,209.08 YTD: $36,730.75

Element 1. Audit

Amount Amount Cash Match Total Cash
Awarded: Expended Documented Match
$ 3,000.00 YTD: $0 YTD: $0 Committed: $0

Progress of Element since grant award or last report:

Anticipated completion date(s): 11/30/2015

Actions needed to complete this element: Completion of grant.

Measurements(s) of Results

No activity during this report period due to seasonal nature of marketing activity.

Element 2: Admin

Amount Amount Cash Match Total Cash
Awarded: Expended Documented Match
$ 25,000.00 YTD: $ 25,000.00 YTD: $0 Committed: $0

Progress of Element since grant award or last report: completed

Anticipated completion date(s): Completed

Actions needed to complete this element:

Measurements(s) of Results

Revised 18-Oct-2010



No activity during this report period due to seasonal nature of marketing activity.

Element 3: Tourism Marketing

Amount Amount Cash Match Total Cash
Awarded: Expended Documented Match
$ 659,000.00 | YTD: $ 365,209.08 | YTD: $ 36,730.75 | Committed: $ 82,375.00

Progress of Element since grant award or last report: In Progress

Attended: ASAE Springtime, Conference Direct, SGMP NEC, NASC, NAASC, HelmsBriscoe Annual
Conference, IPW, Sunset Celebration Weekend, Collaborate, ICORT, NEC, POW WOW

Registered for: ASAE Annual Meeting, IMEX America, Connect Association 2015

Site Visits: Tri-State Grain Growers, USS Okanaogan, Nat'l Fire Protection Assn, MQX Quilt Festival, Peter
Greenberg, Orienteering USA, FreemanXP, Conservation Technology Information Center

Rizen for Mar-June, Social Media and Public Relations Management Mar-June

Advertising: Food & Travel Magazine, Sunset Magazine, ldaho Society of Assn. Executive, Trip Advisor, Google,
FitOne, Collaborate, Rejuvenate

Sponsorships: WalkAbout Boise, Idaho Youth Soccer Assn, Ironman

NYC Media Mission,

Anticipated completion date(s): 11/30/2015

Actions needed to complete this element: Staff will continue to attend annual marketplaces; site visits will
continue; bids will be conducted as requested. Completion of advertising campaign schedule set in coordination
with our advertising agency — Rizencreative. Ongoing twitter and newsletter production. We are undergoing a
website overhaul which will include a booking engine function, this site is set to launch in August. Completion of
Public & Media Relations schedule set in coordination with Fahlgren Mortine.

Measurements(s) of Results:

All Advertising is used to position Boise as a desirable site for meetings, sports events and leisure travel.
Advertising with Collinson Media generates leads which are entered into our data base and pursued for future
bookings. Our website continues to be the primary reference for information for both groups and individual
travelers and averages around 15,000 unique visits a month. Two national televised commercials as part of
Famous Idaho Potato Bowl sponsorship reached 1.5 million viewers. Facebook has 18,354 likes, top cities
outside of ldaho were Seattle, Salt Lake, Las Vegas, Portland, Spokane, and Vancouver. Instagram has
increased from 2,230 to 3,043 followers and there are now 4,048 followers on Twitter, up from 3,835 in March.
See attached detailed results for sales and public relations. Ironman has grown from 700 participants to 1200
over the past five years generating over 3,000 room nights and up to 1 million in new spending in the region.

O

No activity during this report period due to seasonal nature of marketing activity.

Revised 18-Oct-2010
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Boise CVB

NYC Media Mission Recap Report
May 12-13, 2015

Outlets Included:

Travel + Leisure
Yahoo! Travel
TravelingPanties.com
Successful Meetings/Incentive
The Weather Channel/Weather.com
Food and Wine
Family Circle
EveryDay with Rachel Ray
Better Homes & Gardens
Martha Stewart Living
Shape
Parents
The Daily Meal

fahlgren@ mortine




Media Appointments

* = Media Boise met with in June 2014

Travel + Leisure I R AV E I +
Amy Farley, News Editor
essay M i, 3P L E I S U R E

Media Type: Magazine

Circulation: 973,834 print; 10,076,768 UVM

Org. Focus: Lifestyle, Travel, Food, Fashion

Outlet Overview: Founded in 1971 and designed for the sophisticated, well-traveled
person who has a strong interest in leisure activities. Editorial offers suggestions and
resources concerning all aspects of travel, including airlines, frequent flier programs,
hotels, spas and resorts, dining, shopping and entertainment. Written as a source for
people who make travel their quest in life. The magazine offers money-saving ideas for
national and international getaways, in addition to advice for the first-time traveler. Publishes six regional
editions. Travel + Leisure just underwent a major redesign of the magazine under the Leadership of Nathan
Lump starting with the May 2015 issue. New sections include:

Here & Now: Most notable developments around the globe, from emerging destinations to influential trends to
the hottest openings including exclusive hotel deals.

Beyond: Packed with photo diaries, itineraries, essays and more.

The Guide: Digest of insider intelligence about a destination or a travel theme.

Upgrade: In-depth reporting and thorough road testing that will help you travel smarter.

About Amy: Farley is the News Editor for Travel + Leisure. Farley previously served as a senior editor for Travel
+ Leisure. Amy is a frequent responder of travel dilemmas on the Travel + Leisure Blog online. She has also
shared that her Dad is from Boise.

Meeting notes:
* Despite her family history, Amy has never been to Idaho. She loves to ski and is eager to visit.

With the redesign, they have opened up space to cover more destinations.
o It’s more photo driven, Talked about JUMP, Basque influence, soccer, chick pea and lentils food

scene

* Amy has 2 kids crammed into a tiny apartment. Her feedback: Boise’s pitch sounds more like we're
selling a great place to live rather than a vacation destination.

* |daho outdoor adventure stories are more likely to place.

* Amy and her staff need news: Why this place is really interesting right now.

Follow up:
* FM sent thank you note and plans to follow up on adventure offerings, Basque info and brainstorm
approach to “why now” to cover Boise.



Yahoo! Travel
Annie Daly, Contributing Editor AHO
Tuesday, May 12, 4:15 p.m. °

TRAVEL

. Media Type: News Website

¥ Reach: 264,582 UVM

¥ Org. Focus: Travel, Leisure

. 4 Outlet Overview: Created as a comprehensive travel guide and offers complete destination
information to help consumers through every step of the travel planning cycle.

Integrates the following features: Personalized Trip Recommendations: Today's Picks
highlight 10 destinations that are highly relevant to individual users. The module offers a
source of new travel ideas for the vast majority of adults who agreed they would like to go
on vacation to a place they have never been before. Links to related air/hotel deals, weather, travel tips from
other users and a destination Travel Guide. An additional Show Me drop-down box provides users with more
theme-driven suggestions in categories such as, beach, nearby, art/architecture and nightlife; personalized
travel deals: Highly relevant travel deals are shown throughout Yahoo! Travel Guides, showing the best hotel
and flight options based on a user's home airport and the most popular prices found by other users; Mapping
Functionality; Yahoo! Messenger Flight Planner: Users can research and book flights in real-time with friends
and family; Yahoo! Trip Planner Tagging: Travelers can insert tags within the popular Yahoo! Travel Trip Planner
to better organize their trip plans and gives other users a great way to discover interesting travel information.
About Annie: Annie is a full time contributing editor for Yahoo! Travel. She also is a freelance writer for other
publications on the side who has contributed to The New York Post, Cosmopolitan, Women's Health, Self and
more. She loves running, photography, going to concerts, making playlists and just hanging out (preferably in
Spandex). A Rhode Island native, she currently lives in a studio apartment in Manhattan — and around the
globe.

Meeting notes:
* Annie has a friend who likes to hike in Boise and she’s always wanted to go, especially for the outdoors.
* The team talked about Boise as a big biking town, mountain biking and road biking, Kristen Armstrong,
Twilight Criterion, trail run, bike share, water skiing and golf.
* She loved the Simplot Hill ice blocking and sees that as a possible story they would shoot.
* Yahoo! does its own original video editing and doesn’t accept submissions.
* Yahoo! is heavy on content; they work on roughly 15 stories a day.
* They do Thursday night profiles of a city you may not know that much about.
* Eat like a local series is another possibility for coverage.
* A 3-4 day press visit is a possibility, will need to look at calendar to see about availability.

Follow up:
* FM sent thank you note and plans to follow up specific stories of interest such as outdoor activities and
events, ice blocking and things you might not know about Boise.
* FM will also pursue locking in a press visit by sharing specific video shooting opportunities with Annie.



Katie Goldstein, TravelingPanties, SmartyPanties, Freelance for Huffington Post, Others

Tuesday, May 12, 5:45 p.m. . _
travelingpantiescom

Media Type: Blog v www )

Reach: 13,037 . ' . | ll

Org. Focus: Travel, Luxury Travel

| Outlet Overview: TravelingPanties.com provides information on luxury travel.

; SmartyPanties.com provides information to help "recession-istas" choose where to
» ¥ spend their money by informing them of sales, discounts, recommending makeup,
beauty products, restaurants, activities and events that are worth their hard-earned
cash.

About Katie: Goldstein is a freelance writer and covers travel. She is also the editor
in chief and covers luxury travel for Travelingpanties.com and fashion, beauty, entertainment and lifestyle
topics for Smartypanties.com. She writes about hotel reviews and also has a food and drink section for her
blog. She has also contributed to Four Seasons Magazine, Huffington Post, Just Luxe, Fox News, Fodor's, Forbes,
She Knows, WE TV and more. She’s a lawyer by day and a freelancer travel writer/blogger by night.

Meeting notes:
* Katie has never been to Idaho but has heard about the wineries in the region.
* She and her husband are childless lawyers; she blogs for fun and uses her four weeks of vacation for
travel research.
* Herinterests: “lux for less;” she likes high-end gourmet destination travel
*  Would likely need a press visit for her to write about the area in detail

Follow up:
* FM send thank you note and will follow up to share a recap of high end offerings discussed and see
about possibility for future press visit.

Incentive/Successful Meetings*

Deanna Ting, Managing Editor of Incentive & Senior Editor of Successful
Meetings

Wednesday, May 13, 10 a.m. WHAT MOTIVATES

Media Type: Magazine; Online Version
| Reach: Successful Meetings — 50,015 print SU c c ESSFUL
35,377 UVM; Incentive — 43,051 and 22,788 MEETINGS
UvMm
® Org. Focus: Incentive travel, meetings, groups, conventions
Outlet Overview — Incentive: Established in 1905 and edited for executives in a variety
of industries who buy, recommend and specify the use of incentive merchandise and
travel in their sales and marketing programs. Devoted exclusively to motivation and
performance improvement through the use of incentive programs and consumer promotion. Specific topics
include business travel and rewards, incentive marketplaces, social networking, giveaways, gifts and
merchandise awards. Content includes general business topics, workplace issues, case studies and interviews.
Outlet Overview — Successful Meetings: Established in 1952. Targets meeting planners across all industries, the
publication features articles on thought-provoking and timely issues. Written as a guide for business executives

INCENTIVE

4



who are in search of meeting facilities. Covers destinations that companies could potentially use for corporate
meeting sites. Strives to help readers become proficient and effective meeting, incentive travel, and convention
planners. Provides readers with information on planning effective off-site programs, with valuable information
on the people, events, and entities that shape the meetings industry. Aims to educate, inform, and entertain.
Feature stories are designed to help executives meet the demands of today's changing business environment.
About Deanna: Ting is a Freelance Writer and covers Travel, Luxury Travel, Hotels, Motels and Resorts. She is
also the managing editor for Incentive and a senior editor for Successful Meetings. Ting previously served as
the Web managing editor for Travel Agent, Luxury Travel Advisor, Hotel & Motel Management. Media outlets
contributed to: Family Getaways, Hotel & Motel Management, Luxury Travel Advisor, Travel Age West, Travel
Agent Central.

Meeting notes:

* For her audience, our team highlighted new hotels, JUMP and the convention center.

* She wanted to know about any particular types of meetings or groups Boise attracts.

* Her publication is short-staffed (they only have 3 people working for 2 magazines) and they just did a
story on the Pacific Northwest.

* Forthe Julyissue, they are planning a top 25 most influential people in meetings and are doing an
affordable cities story, she will check on who is writing it.

* Her publication isn’t allowed to join other writers out on press trips, they prefer joining planner FAMS

* Boise is planning a September meeting planner FAM, Carrie shared she will send invite along with
itinerary.

Follow up:

* FM sent and thank you note and information about writer working on affordable city stories and is
following up.
* Carrie to share details and invite for meeting planner FAM when available.

The Weather Channel/Weather.com

Stephanie Valera, Travel Editor and Simone Scully, Assistant Travel Editor

Wednesday, May 13, 11 a.m.

Media Type: Television Network, Online Version

Reach: 41.3 million UVM

Org. Focus: Environment, Meteorology

Outlet Overview: Weather.com, the website of The Weather Channel, is the world's leading source of weather on the
Internet. The site helps users plan for everyday life by delivering current conditions and forecasts for 80,000 locations
worldwide and providing relevant lifestyle content. Weather.com is also the leading provider of broadband and wireless
weather products via high-speed Internet services, cell phones, pagers, Palm Pilots, and other personal digital assistants.
Partnerships include America Online, Yahoo!, Excite Networks, NBCNews.com, USAToday.com, AT&T WorldNet,
ABCNews.com, Digital City, Road Runner, Verizon Wireless, Cingular, AT&T Wireless, Sprint, Nextel and Palm Computing.
The site is consistently ranked the most popular source of online weather information and among the top 15 of all Web
domains according to Nielsen/NetRatings.



About Stephanie: Stephanie is currently the lead Travel Editor for The Weather

Channel’s Weather.com, overseeing content development, editorial strategy and audience
growth for the vertical. She was previously Manager of Lifestyle Content for CBS

Local Digital Media, where she oversaw the “Best Of” verticals for 24 CBS websites, and
covered arts, food, shopping, nightlife/music, family, pets and travel. She has a Master’s
degree in Journalism from New York University.

About Simone: Simone is currently the Assistant Travel Editor
for The Weather Channel’s Weather.com. Prior to this, she interned at Nautilus
magazine, Audubon magazine, Condé Nast Traveler magazine and at Bon Appétit
magazine. Her writing appears at weather.com; Nautilus’ online magazine and
blog; Audubon magazine’s Blog; Narratively; Spectrum, the Columbia School of
Social Work’s magazine; two Columbia Journalism websites, The Columbia
Journalist; The Midtown Gazette; and the TCG Circle. Simone was born in
Minnesota but grew up in Toulouse, France.

Meeting notes:

* Natural wonders are important and the outdoors. They are interested in outdoor sporting events:
marathons, sporting events, Robie Creek, etc.

* They're prepping for a series on best day trips in America.

* TWC does a monthly series on “places you should visit in this month.” They are interested in hearing
about different top events and happenings for consideration.

* Working on unique Bridges in every state right now and liked the idea of Boise’s new-ish Greenbelt
bridges for bikes and pedestrians.

* Photos and video are important and they will accept our materials.

* Hidden gem neighborhoods are really popular (They liked Hyde park neighborhood as an example;
restaurants, Goody’s ice cream/soda fountain).

* They liked the idea of Ice blocking as a quirky thing to do in summer and would accept raw footage.

* Corn mazes are popular; they would like photos and video.

* Unique New Year's Eve drops are interesting.

* They welcome information about the Botanical Gardens and outdoor movies.

*  Working on a World records story (biggest/smallest/oldest; they were receptive to the following: Boise
home to country’s first micro distillery Bardenay, worlds leading supplier of lentils and chickpeas,
Basque population).

* They suggested a pitch: 10 facts you didn't know about Boise

Follow up:
* FM sent thank you note and will follow up to share information on top year round events, hidden gems,
bridges, botanical gardens, interesting facts and world record info.
* FM will also plan to work with various entities to obtain video/photo assets of seasonal offerings such as
ice blocking, corn mazes and New Year’s.



FOOD&WINE
Chelsea Morse, Associate Editor

Wednesday, May 13, 1:30 p.m. INSPIRATION SERVED DAILY

Media Type: Magazine, Online Version

Reach: 944,191 print; 3,612,130 UVM

Org. Focus: Food, Home, Travel, Wine/Winemaking, Chefs, Recipes

Outlet Overview: Established in 1956 and designed for the reader who enjoys the finer
things in life. Editorial focuses on upscale dining, including information on high-end
restaurants, entertaining at home and travel destinations. Content offers wine and spirit
4 reviews, new product highlights, recipe ideas, interviews with world-renowned chefs and
style updates Regular departments include Web Alert, News & Notes, Where to go Next, Road Trip, Baking,
Spirits, Wine Matters, Tasting & Testing and more.

About Chelsea: Morse joined Food & Wine as features assistant in May 2010. She was promoted to Associate
Editor in March 2014. Chelsea explores interesting new trends in the food world, researches stories for their
editors and writes about her findings on the F&W blog. Chelsea oversees the What's How Now Section of the
Magazine.

Meeting notes:

* Chelsea primarily wants to know about new restaurant openings. Talked about Juniper, Saint Lawrence
Gridiron, State and Lemp, Kindness bar artisan, Alavita.

* Sheis looking for anything new food wise.

* Mushroom hunting and foraging style articles seemed to stand out to her the most.

Follow up:

* FM sent thank you note and will continue to share Chelsea news on new restaurant openings and up

and coming trends.
FM will also share culinary itinerary information with other editor Chelsea mentioned that covers travel.



Meredith Corporation Lunch Cooking Demo Attendees
Tuesday, May 12, 12 p.m.

Michael Tyrrell, Associate Food Editor, Family Circle

Melissa Knific, Associate Food Editor, Family Circle

Darcy Jacobs, Executive Editor, Family Circle

Suzanne Rust, Lifestyle Editor, Family Circle

Julie Miltenberger, Executive Food Editor, Family Circle (Did not attend the formal portion but was
cooking in the kitchen and spent a lot of time with the Chef and talked about his food)
Charles Grayauskie, Test Kitchen Associate, EveryDay with Rachel Ray

Janet McCracken, Test Kitchen Director, EveryDay with Rachel Ray

Melissa Ozawa, Features Editor, Martha Stewart Living

Amy Brightfield, Health and Features Editor, Better Homes and Gardens

Christina Poletto, Lifestyle Editor, Better Homes and Gardens

Brooke Bunce, Editorial Assistant, Parents

Marnie Schwartz, Nutrition Editor, Shape

Meeting Notes:

This group of editors were a part of a test kitchen-cooking demo with Jered Couch from The Dish and
sampling of Idaho wine provided by the Idaho Wine Commission.

Participants heard presentations about Boise’s culinary scene and Idaho food and wine products.
Charles Grayuskie with EveryDay with Rachel Ray won the grand prize trip giveaway to Boise.

Follow up:

FM has sent thank you notes to all attendees and shared recipes from event.
FM will continue to keep in touch with editors as appropriate for possible inclusion in future coverage.
Better Homes and Gardens piece is planned to publish in the August issue.



The Daily Meal Cooking Demo Videos*
Wednesday, May 13, 4 p.m.

Onsite Contact: Colman Andrews, VP

and Editorial Director . o

Media Type: Online News Website @ The Dally Meal

Reach: 201,817 UVM All Things Food & Drink

Org. Focus: Beverages, Food, Recipes,

Restaurant Reviews

About The Daily Meal: Geared toward cooks, food lovers, wine connoisseurs, discerning
- diners and everyone in-between. Features original content from industry insiders,

tastemakers and the user community, restaurant and chef reviews, information on wine and cocktails, insight

into seasonal ingredients, food travel recommendations and home entertainment advice, as well as a cooking

section with techniques and recipes.

About Coleman: Andrews is the Editorial Director. Andrews was most recently a contributing writer at
Gourmet, having joined the staff as a writer in August 2006. He previously served as the editor in chief of
Saveur for 12 years and has authored five cookbooks, co-authored another three, and written three non-
cookbook books on food.

Meeting Notes:
* Chef Jered Couch filmed two cooking demos in the Daily Meal test kitchen.
* The ldaho Wine Commission provided Idaho wines to include in the videos as well as sample.
* A minireception took place with some Daily Meal staff writers to sample wine and Chef Jered’s dishes.

Follow up:
* FM sent thank you note and is monitoring for posting of Chef Jered’s two demos to the website.



Boise Convention and Visitors Bureau: Clip Report YTD

Publication/Outlet

Media Name

Article

URL

Run Date

Circulation/UVM

Notes

USAToday.com Larry Bleiberg Best Travel Worthy State Capital http://www.10best.com/avJanuary 1, 2015 15,160,121
Serious (and Sometimes Successful) January 26, 2015 Related to 2014 NYC
The Daily Meal Colman Andrews Wines from Idaho http://www.thedailymeal.c 613,489 media mission
When Love Bites: Offbeat Places to Go February 10, 2015
Yahoo! Travel Michele Hermann Around Valentine's Day https://www.yahoo.com/tr| 264,582
425 Business Haley Shapley Itinerary: Boise February 23, 2015 TBD
State and Lemp - Relaxed Fine Dining in February 25, 2015
Honest Cooking Annelise McAuliffe Boise http://honestcooking.com/ 380,293 Hosted in market
Top Apres Snowshoe Spots in Boise, March 9, 2015
Snowshoe Magazine Katie Hearsum Idaho http://www.snowshoemag, 85,544 Hosted in market
Devouring Basque Culture and Cuisine in March 11, 2015
Honest Cooking Annelise McAuliffe Boise http://honestcooking.com/ 380,293 Hosted in market
Association News Ann Shepphird Idaho, Montana and Wyoming Print March issue 80,000
Alaska Airlines Magazine Michele Dill Boise Print April issue 79,820
Meetings Focus Tyler Davidson Boise, Idaho showcases entreprenurial |Print and online April issue
ingenuity
Group Tour Spotlight N/A Idaho Itinerary: Take a Hub-and-Spoke |http://www.grouptour.comApril 16, 2015 33,565
Tour In and Around Boise
Alimentari Magazine Annelise McAuliffe Alavita: Passionate Italian Food in Boise [http://alimentarimag.com/{April 20, 215 N/A Hosted in market
Honest Cooking Annelise McAuliffe Eating Your Way Through Boise, Idaho  |http://honestcooking.com/(May 21, 2015 380,293 Hosted in market
RaceCenter NW Magazine |Shannah Werner Destination: Boise, Idaho http://issuu.com/racecentelJune/July issue 45,000
PeterGreenberg.com Peter Greenberg Boise, Idaho http://petergreenberg.com|June 20, 2015 1,297,656 Hosted in market

Boise State Public Radio

Adam Cotterell

June and July are Busiest Tourism
Months for Boise

http://boisestatepublicradi

June 30, 2015

N/A

Total

18,800,656




CONVENTION/TOURISM/SPORTING EVENTS ACTIVITIES REPORT
January thru June, 2015

e BIDS (PENDING) DATE ROOM NIGHTS
Crones Council 9/2015 127
US Dept. of Interior-Secy Indian Water Rights 9/2015 100
ID Bur. Of Homeland Security 9/2015 50
Rocky Mt. Asphalt User Producer Group 10/2015 190
Pac. NW Animal Nutrition Conf. 1/2016 115
Natl. Assn. State Foresters 1/2016 325
ID Land Title Assn. 3/2016 120
Gold Prospectors Assn. of America 4/2016 2500
Adjutants General Assn. 6/2016 1000
Conservation Tachnology Info. Ctr 6/2016 245
Cat Fanciers of America 6/2016 120
Utility Economic Development Assn 6/2016 100
SayWhatClub 6/2016 70
Soc. Of Commercial Seed Technologists 6/2016 765
Catholic Alumni Clubs Intl. 7/2016 525
USS Maddox Assn. 9/2016 115
American Volkssport Assn. 9/2016 110
Amer. Soc. Of Legislative Clerks & Secy’s 9/2016 675
Philadelphia Church of God 10/2016 1715
Natl. Shiba Club of America 10/2016 170
Natl. Conf. for Catechetical Leadership 5/2017 1675
Sweet Adelines — 2017 5/2017 752
ID Conf. on Recreation & Tourism — 2017 5/2017 215
ID Council of Catholic Women 5/2017 130
Intl. Assn. of Fairs and Expositions 5/2017 430
Clan MacLaren Soc. 7/2017 120
Pac. NW Economic Region 7/2017 995
Amer. Society of Ichthyologists &

Herpetologists 7/2017 1645
School Safety Advocacy Council 7/2017 1781
USS Okanogan APA 220 9/2017 120
ID Speech Language Hearing Assn. 10/2017 1100
Air & Waste Mgmt Assn. 11/2017 225
Natl. Football Bowl Assn 4/2018 564
Sweet Adelines 4/2018 752
Natl. Conf. for Catechetical Leadership 5/2018 1675
American Holistic Nurses 6/2018 1180
N. Amer. Assn. Central Cancer Registries 6/2018 1555
MDX Quilt Festival 10/2018 1050
Sweet Adelines 4/2019 598
Vietnam Veterans of America 8/2019 3311

Groups in bold could meet at Boise Centre




e BOOKINGS DATE ROOM NIGHTS
Conference for Food Protection-Board mtg 4/2015 45
The Moments We Stand 5/2015 20
Philanthropy NW 5/2015 20
Ducks Unltd 6/2015 120
Orienteering USA 6/2015 125
US Ecology 9/2015 200
ID Assn. for Education in Young Children 9/2015 60
ID Housing & Finance Assn. 10/2015 250
Assn. of ID Cities 6/2015 800
ID Affordable Housing Mgmt Assn. 6/2015 750
TOPS Intl 6/2015 115
Jaialdi Basque Festival Tour group #1 7/2015 44
Jaialdi Basque Tour Group - #2 7/2015 18
Jaialdi Basque Tour Group - #3 7/2015 456
Fortune Builders 7/2015 40
Nyssa High School 8/2015 40
Natl. Utility Training & Safety Council 9/2015 600
US Bank 9/2015 35
Gov’t Task Force on Children at Risk 10/2015 50
ID Telehealth Alliance 10/2015 50
Head Start 2/2016 200
Amer. Music Therapy Assn. 3/2016 205
Junior League 3/2016 100
Mt. Plains Adult Ed. Assn 4/2016 620
River Mgmt Society 5/2016 451
Brotherhood of Locomotive Engineering & Train.  6/2016 128
68" Assault Helicopter Co 8/2016 160
INL Amer. Nuclear Society 9/2016 1090
Pi Kappa Delta 3/2017 1500
NCAA - Basketball 3/2018 2500

Groups in bold will meet at Boise Centre

e HOTEL LEAD RFP’s 69 (includes 37 lead rfp’s sent to Boise Centre)
NEW FILES 71

e SITEVISITS DATE ROOM NIGHTS
Natl. Utility Training & Safety Council 9/2015 600
US Ecology 9/2015 200
Klowd.com & Freeman XP 10/15 225
Conf. for Food Protection 4/2016 1406*
Bonneville Power/NEEA 5/2016 750
Conservation Technology Info Ctr 6/2016 245
Amer. Soc. Of Mammalogists 6/2017 1262
USS Okanogan 9/2017 100
Natl. Fire Protection Assn. 10/2017 655
MQX Quilt Festivals 10/2018 1050




Orienteering 6/2017 275
Annelise McAuliffe — Honest Cooking-travel writer

Katie Hearsum — Snowshoe Magazine (also a freelance writer)

Groups in bold could meet at Boise Centre

*Booked
e FAMTRIPS September 13-16, 2015
e BIDS NOT BOOKED DATE ROOM NIGHTS/DECISION

Youth Dynamics 4/2015 90 — Other city
INEEL 5/2015 260 — Salt Lake City
Lactalis Amer. Group 6/2015 72 — Buffalo, NY
Wives Behind the Badge 7/2015 322 — Mtg Cancelled
FitLife Club 7/2015 400 - Bend
Imperial Gem Court Natl. Conv. 7/2015 250 — Other city
IMN Solutions 9/2015 248 — St. Louis
Natl. Assn. Attorneys General 9/2015 75 — no dates avail.
Lindsay Corp NW 10/2015 150 - no dates avail, other city
Alcoholics Anonymous 1/2016 295 - Portland
Natl. Wildfire Suppression Assn. 2/2016 300 - Reno
Natl. Assn. Resource Conserv. & Develop 3/2016 500 — Reno (low rm rate, no attrition)
Phi Delta Chi Professional Pharmacy Fraternity 3/2016 120 - Pocatello
NAIA - 2016 — Indoor Track & Field 3/2016 2400-other city
Christian Motorcyclists Assn. 3/2016 248 — Gillette, WY
Natl. Fenestration Rating Cncl 4/2016 255 — Other city
Soc. For Industrial & Applied Math 5/2016 519 — Albuquerque
ICORT 5/2016 215 - Moscow
Bonneville Power/NWEEA 5/2016 750 — C’dAlene(comp mtg space)
Natl. Congress of American Indians 6/2016 1030 - Spokane
IRIS — Research Institute for Seismology 6/2016 650 — WA State
Amer. Immunization Registry 7/2016 680 — Seattle
Intl. Soc. For Exploring Teaching & Learning 10/2016 325-CA
Amer. Soc. Of Mammalogists 6/2017 1262 - Moscow
Natl. Congress of American Indians 6/2017 1030 — UnCasville, CT
Natl. Audubon Society 6/2017 1265 - Other city
Council of State Gov’ts 7/2016 1235 - C’dAlene
Amer. Immunization Registry Assn. 7/2016 680 - Seattle

NAIA - Indoor Track & Field 3/2017 2400-other city
Natl. Assn. Small Business Intl. Trade 4/2017 665 - Spokane
Urban Superintendents Assn. of America 7/2017 495-CO
W. Social Science Assn. 4/ 2018 850 — San Antonio

Groups in bold were pending for Boise Centre

e TRADE SHOWS - represents shows attended by BCVB and shows attended by Boise Centre

BCVB Boise Centre
Diversity Conference 6
RMCA 6




Affordable Meetings Mid-West 1

MIC 22
Plan Your Meetings 4

Springtime in the Park 41

Conference Direct 10

SGMP 15

NASC 29

Helms Briscoe 41

Smart Meetings TBA
Collaborate 22 25
TRADE SHOW CONTACTS

BCVB 162

BOISE CENTRE 64

INFO PACKETS MAILED FROM VISITOR REQUESTS RECEIVED (VIA WEB, TOLL
FREE AND MAIL) -1826

GROUPS SERVICED WITH PROMOTION OR WELCOME MATERIALS -61




