ITC GRANT NARRATIVE PROGRESS REPORT

	Grantee:  Twin Falls Area Chamber of Commerce
	Grant 
Number:  09-IV-2

	Date Submitted: October 29, 2010
	Report #:
 1
  3 


 2  
  Final

	Date Posted for Review: 11/1/10 rn
	


	Awarded
Grant:   
$  129,655.00
	Match 

Requirement: 
$  15,956.88

	Amount 

Expended

YTD:
$  127,631.42
	Match 

Documented
  

YTD:
$  18,837.00


Copy for additional elements
	Element 1:  Advertising


	Amount 

Awarded:  

$  30,900.00
Amended:   $  31,085.99
	Amount 

Expended   
YTD:
$  31,085.99
	Match 

Documented   
YTD:
$ 5,760.00


	Progress of Element since grant award or last report:

Online advertising at www.magicvalley.com:
August – 15,384 ad views – 21 click-throughs

September – Ad discontinued
Idaho FSI participation and iBrochure with Wowget video player (August-September 2010)

Total Website Clicks this reporting period: 418 – Total for campaign: 2,383
Total Program Leads this reporting period: 1,115 – Total for campaign: 5,509
Compiling leads in conjunction with Southern Idaho Tourism to provide additional fulfillment (post cards driving to online portals and special offers for late-summer season with partners)
Summer season advertising opportunities (August-September 2010)

KTRV-Fox12 / MyBoiseTV (Boise/Nampa) cooperative advertising campaign driving to online portals in conjunction with Hagerman Chamber of Commerce, Southern Idaho Tourism, and other individual private partners.  Air schedule:  7/26/10-9/2/10 (Twin Falls Summer) and 7/26/10-9/2/10 (Herrett Center highlight)

	Anticipated completion date(s): 

· none


	Actions needed to complete this element:

None


No activity during this report period due to seasonal nature of marketing activity.

	Element 2:  Online Marketing


	Amount 

Awarded:  

$  69,150.00
Amended:   $  68,964.01 


	Amount 

Expended   
YTD:
$  68,962.50
	Match 

Documented   
YTD:
$ 12,000.00


	Progress of Element since grant award or last report:

The Twin Falls Chamber’s online portals are outstanding tools for visitors to find out more about our area, to connect with our lodging properties, and to access our extensive online videos of local attractions, sites, services, and recreation.  

For the August through September months of activity, the following activities took place within our online marketing:

1. Continued development of video content for use on www.twinfallschamber.com, www.southernidahotravel.com, Facebook, YouTube Channel, iTunes, Twitter, and other online portals.  Videos completed for the reporting period include:
Stricker Ranch Interpretive Center Travelcast

Cardboard Boat Regatta Travelcast

Fright Night Spirit Tours Travelcast

2. Continued posting and promotion of existing podcasts (travelcasts, travelbeats) and other video content (business profiles).  These all link back to the main www.twinfallschamber.com website from wherever they are posted to give connectivity to lodging availability (“heads in beds”) and connection back to the www.visitidaho.org site.
3. Continued development of “TravelGuide” area of website focused on video tours of local lodging properties, highlighting of lodging, restaurants, recreation, and attractions on the website.  These include individual video profiles for tourism-related entities in the region.  
4. Integration of video content from www.twinfallschamber.com website with www.mytwinfallschamber.com where individual businesses are able to connect directly with each other and the public in an online environment.
5. Integration of video content, lodging promotion, and connectivity through social media portals on www.southernidahotravel.com, Facebook, and Twitter.  Includes capturing online visitors through www.southernidahotravel.com and www.snakerivercanyonjam.com landing pages.
6. Web traffic remained steady, and overall up 7.35% in visits and down slightly (1.91%) in pageviews over the same period in 2009.  Compared to the previous 2 months – there was a marked decrease in web activity, correlating with the wind-down of the summer travel season. See attached Google Analytics Reports. 


	Anticipated completion date(s): 

none


	Actions needed to complete this element:

none



No activity during this report period due to seasonal nature of marketing activity.

	Element 3:  Herrett Center


	Amount 

Awarded:  

$  16,000.00
	Amount 

Expended   
YTD:
$  15,980.07
	Match 

Documented   
YTD:
$ 1,077.00


	Progress of Element since grant award or last report:

TV ad placement – CableOne – Boise (campaign 8/4/10-8/19/10)


	Anticipated completion date(s): 

none

	Actions needed to complete this element:

none



No activity during this report period due to seasonal nature of marketing activity.

REMAINING GRANT ACTIVITY:
Completion of Audit.  We received our final RFF payment on 10/26/10.  With that final activity of the grant, we will now move forward with completion of our audit for submission to the State Tourism office.
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